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INTER-OFFICE CORRESPONDENCE 

Richmond, Virginia 


To: 

From: 


.Strategic Planning Committee 


.E. B. Sanders 


Date: July 20, 1987 


Subject: .Status Report on the Progress of Development of the R&D Strategic 
Plan 


The goal of the Strategic Planning Committee was to have completed the 
Mission Statement and Situational Analysis by June 15 and present this 
information at the June Planning Meeting. This status report summarizes; in 
writing our accomplishments as of June 15. 

The Committee had decided previously that Situational Analysis should 
be divided into two parts - internal and external.. The internal analysis; 
should cover PM USA R&D programs and PMI and! TTG programs as well. External 
analysis should cover competitors, government and society, suppliers, and 
outside technology. 

In order to obtain the most accurate data possible regarding internal 
programs questionnaires were sent to all R&D Managers which asked for the 
following, information: 1) list all projects or programs which were being 
worked on in the Division; 2) give the customer for each program; 3) give 
the objective of the program;; 4) indicate the estimated completion date if 
it was a short term program;, or intermediate milestones with dates if it was 
a long term program; and 5) specify the number of people associated with the 
program; and the skills being used!. This information was summarized for each 
Division, and the summaries are given in Appendix A, In addition resource 
allocation data were obtained which included the percentage of R&D personnel 
working on major programs (54.6%), other programs (14.7%) and support which 
could not be clearly allocated to a; program (30.7%). The total personnel 
allocated to each major program and the number of Divisions involved are 
given in Table 1. The largest program in terms of personnel is Operations 
Support with 60.6 people, while the smallest is Bonded Ends with 5.6 people. 
Number of Divisions involved range from 15 for Project ART to 2 for Bonded 
Ends and TSNA. A listing of other programs is given in Table 2. An 
interesting observation is that other programs in Development tend to be 
numerous, with small numbers of people working on each one, while in 
Research they tend to be fewer with larger numbers of people; involved!. 
Lastly each Division's contribution to unallocated support is given in Table 
3. The Divisions with the largest contribution of unallocated! support are 
Development Engineering, Tobacco Processing and Fundamentals, Analytical 
Research, CAD, Administrative Services,, Cigarette Testing and TIS. 

Some interesting conclusions were drawn from an examination of the 
responses to the questionnaires. The first was that there were multiple 
customers for each program depending on in which Division the work was being, 
carried out. In certain cases this is a natural consequence of the flow from 
Development to Research. In other cases, however, it appeared that there was 
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considerable doubt as to who the customer really was:. A second interesting 
observation was that virtually all completion dates were either in 1987 or 
1988. For many programs, however, completion will not be achieved until 
considerably later. This is probably diagnostic of good short term planning 
but missing long term planning. 

The second area of internal analysis which was to be examined was an 
assessment of the impact of TTG and PMI R&D programs on USA R&D. 
Conversations were held with' Mr. Paddy O'Brien, President of TTG, and Mr. 
Lyle Cooper, TTG Director of Far East and Australia. Both individuals felt 
that the major overseas growth' areas are menthol products and American 
blends. In addition it was pointed out that with respect to the third world 
countries, economics is of paramount importance. One need which was clearly 
perceived was for new tobacco processes which' are not capital intensive and 
do not require high technology to maintain. Other product concepts which 
were felt to be important were low delivery cigarettes, slow release agents 
in the filter, new packaging concepts, sweeter sidestream aroma, Project 
Trim, total blend expansion and reduced density rods. 

It was not possible to develop a meaningful understanding of FTR R&D 
objectives and how these relate to PM USA R&D strategic goals by simply 
reading quarterly reports. Consequently an analysis of PMI R&D has not yet 
been conducted. This omission will be corrected during the week of July 27 
at which time one of the members of the Committee will be visiting FTR. 

The first portion of external analysis which will be discussed deals 
with PM USA's competitors. A competitive profiles file has been developed 
and is included in Appendix B. This file at present contains a summary of 
financial data, relevant organizational charts, biographies on key R&D 
personnel, patent and publication data, and a list of each competitor's non 
tobacco subsidiaries. It should be pointed out that much of the financial 
dkta pertaining to our competitor's R&D efforts has had to be derived from a 
careful analysis of overall financial data. Estimates of competitor's R&D 
budgets for 1985 are given In Table 4. In the future this file will also 
contain abstracts of publications, abstracts of patents, continuous updates 
on data already included, and information derived from PM USA R&D employees 
obtained from contacts with competitor's employees at meetings and seminars. 

An analysis of social and governmental influences which are of 
importance to PM USA was carried out and is given in Appendix C. This 
analysis concerned itself with 1) social acceptability of smoking and the 
increased restrictions which are accompanying decreased acceptability; 2) 
product liability; 3) cigarette taxation; 4) advertising and promotion 
Issues; and 5) self extinguishing cigarettes. The conclusion of this 
analysis is that the above factors are of considerable importance and 
constitute both threats to the industry and opportunities for potential new 
products. 


A list of suppliers on which R&D is dependent was developed. It is 
shown in Table 5. Our dependence on these suppliers can be easily 
demonstrated using a few examples. We rely completely on the paper 
manufacturers such as Ecusta and Kimberly Clark for the preparation of 
cigarette papers for the Reduced: Sidestream Program. Ideas generated at R&D 
for new types of experimental papers for reduced sidestream cannot be 
followed up internally since we do not have the equipment for making such 
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papers. New types of filter tows which might allow selective filtration 
cannot be done without involving either Celanese or Tennessee Eastman at the 
inception of such a study since we lack tow making equipment and experience. 
Lastly, we have been totally dependent on outside flavor companies for our 
flavor needs despite considerable capability in house. 

The last part of external analysis which was carried out involved an 
analysis of areas of needed technology. The list that has been generated at 
this time is given in Appendix D. Refinement and focusing of this list will 
be carried out as the strategic plan develops. 

Based on our current internal analysis a list of internal strengths and 
weaknesses was developed (Tables 6 and 7), and a list of external threats 
and opportunities was developed from our analysis of external factors 
(Tables 8 and 9) . The internal strengths and weaknesses were used to develop 
a list of recommendations which are as follows. 1) More long range planning 
is needed. It Is recommended that *a long term plan for the low delivery/high 
taste program be developed with input from appropriate management, technical! 
personnel and planning personnel. 2) The resource allocation summary of 
every major program will be distributed to the appropriate coordinator. 3) 
Support requests for work on a major program should be routed through the 
program coordinator or an individual designated before hand. 4)' Principal 
and Associate Principal Scientists should be involved in strategic planning 
aspects. 5) A goal should be established to educate key technical personnel 
with respect to tobacco processing and manufacturing technology. 

As all of you will know by the time you receive this document, our 
timetable has been changed. It is necessary at this point to have a complete 
strategic plan for at least five years by September 1. Achieving this 
objective may well require even more time in the next six weeks than 
originally anticipated. I must stress, however, that our objective is of the 
utmost importance, and whatever is needed to be done has to be done. 
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Table 1 


Resource Allocation Summary 
for R&B Major Programs 


Program. 

Total Personnel 

No. of I 

Menthol 

16.7 

7 

LD/HT 

17.7 

10' 

Project ART 

37.2 

15 

Reduced Density Rod 

26.0 

11 

Ignition Propensity 

6.7 

6 

Sidestream Control 

14.7 

7 

Int. Prod. Support 

37.7 

8 

Operations S.upport 

60.6 

10 

Optimization of Recon 

17.2 

7 

Alternate Humectants 

8.3 

7 

Bonded Ends 

5.6 

2 

TSNA 

7.6 

2 

Lowered Biol. Activity 

117.1 

3 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 





Table 2 


Summary of Other R&D Programs by Division 


A. DOMESTIC PRODUCT DEVELOPMENT (0.5) 

B. INTERNATIONAL PRODUCT DEVELOPMENT (0.0) 

C. CIGARETTE TECHNOLOGY (11.8) 

1L Storage Studies (0.5) 

2. Product Monitoring Studies (0.5) 

3. New Package Materials Evaluation (0.5) 

4. Cigarette Component Investigations (1.5) 

5. Menthol Applicatloni (0.5) 

6. New Filter Concepts (1.5) 

7. New Packaging Development (1.0) 

8. New Cigarette Concepts (1.5) 

9. Marlboro Standardization. (0.8) 

10. Flavor Encapsulation (1.0) 

11. New Instrumentation (1.5) 

12. Other Projects (1.0) 

D. FLAVOR DEVELOPMENT (7.3) 

( 1. New Products (0.8 

2. Sweeteners (1.0) 

3. New Filter Concepts (0.5) 

4. Distinctive Flavors (0.5) 

5. Brand Modification (0.5) 

6. Flavor Specifications (0.9) 

7. Non-Volatile Flavor Investigations (1.2) 

8. Marlboro Standardization (0.6) 

E. FED (3.0) 

II. Competitive Testing (0.5) 

2. Testing Research (2.5) 

F. DEVELOPMENT ENGINEERING (4.6) 

1. -Robotics (2.5) 

2. Cl (0.7) 

3. Eleetrophyslologicai Studies (0.6) 

4. Economic Studies (0.8) 

G. TOBACCO FUNDAMENTALS (1.0) 

1. Firmness While Smoking (0.8) 

2. Coal Strength (0.2) 

/ • H. TOBACCO MATERIALS DIVISION (4.1) 

1. Diet Development (2.2) 
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2'. Strip Unfolding (0.5) 

3:. Superheating Cut Filler (1.3) 

I. TOBACCO PROCESSING (0) 

J. CHEMICAL RESEARCH (10.4) 

1. Flavor Research (4.2) 

2. Health Physics (2.0) 

3. Greenhouse Research (3.3) 

4. MDL Program (0.5)' 

K. ANALYTICAL RESEARCH (10.7) 

1. Oven Volatiles (2.8) 

2. Methods Development (3.6) 

3. Glycoproteins (0.9) 

4. MDL (0.9) 

5. Blend Composition (2.4)i 

L. BIOCHEMICAL RESEARCH (8.0) 

1. Entomology Research (5.0) 

2. Electrophysiological Research (3.0) 

M. PHYSICAL RESEARCH (0) 

N. BIOMATERIALS SCIENCE (0) 

O. CAD (0) 

P. ADMINISTRATIVE, SERVICES (0) 

Q. CIGARETTE TESTING - Cl (12.0) 

TOTAL - 73.4 
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Table 3 


Unallocated 1 R&D Internal Support 
by Division 

A. DOMESTIC PRODUCT DEVELOPMENT (0) 

B. INTERNATIONAL PRODUCT DEVELOPMENT (0) 

C. CIGARETTE TECHNOLOGY (1.0) 

D. FLAVOR DEVELOPMENT (2.6) 

E. PED (0) 

F. DEVELOPMENT ENGINEERING (13.7) 

G. TOBACCO FUNDAMENTALS (6.0) 

H'. TOBACCO MATERIALS DIVISION (7.2) 

I. TOBACCO PROCESSING (14.0) 

J. CHEMICAL RESEARCH (2.5) 

K. ANALYTICAL RESEARCH (12.4) 

L. BIOCHEMICAL RESEARCH (0) 

M. PHYSICAL RESEARCH (0) 

N. BIOMATERIALS SCIENCE (0) 

O. CAD (29.0) 

P. ADMINISTRATIVE SERVICES (44.0) 

Q. CIGARETTE TESTING (12.0) 

R. TIS (9.0) 

TOTAL 153.4 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 



Table 4 


PHI USA Competitor ' s; Estimated 
R&D Budgets for 1985 


Company 

1985 R&0 Budget 

RJR Nabisco 

$.5:0-60 million 

B&W 

$20-25 million 

Lorrilard 

$12-15 million 

American 

$10-12 million 

Liggett 

— • 
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Table 5 


Suppliers Upon Which R&D Is Dependent 


1. Ecusta Paper Co and Kimberly-Clark Paper Co are our tobacco major 
sources of both commercial and experimental plug-wraps, tippings and 
cigarette papers. 

2. De Mauduit is a minor supplier of cigarette wrap; Dexter of plug-wrap. 

3'. Celane.se and Tennessee Eastman are our suppliers of CA tow and 1 also 
supply experimental filter materials. 

4i. Fuller, Findley, Upaco and National: supplier of adhesives to R&D. 

5. Calgonf charcoal supplier. * 

6. Alfred Packaging: packaging supplier for new, innovative packaging 
materials such as in "Fresh" Pack. 

7. Reynolds Metals: packaging supplier. 

8. Mobil, Hercules: polywrap supplier. 

9. Hermetite, Ecusta, Golden Belt, Colonial Heights:: tipping converters. 

10. Filtrona Limited: new instrumentation. 

11. American Filtrona: new filter materials, processing and! new filter 
concepts. 

12. Jewett's, Anderson Machine Shops: local machine shops utilized In 
product Innovations to produce specialized equipment not available in- 
house . 

13. Flavor houses: Givaudan, IFF, Firmenich, Fritzche, Takasago, Naarden, 
Norda, PFW. 

14. Hauni, Molins: equipment suppliers - tippers, plug-makers, cigt. makers;. 

Supply specialized 1 parts for these units to make Ultra Slim cigt. (17mm 

circ.) for instance. Will also supply experimental equipment as 
warranted. 
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Table 6 


List: of Internal Strengths Generated by the 
Committee Based on Internal Situational Analysis 

1. Broad 1 scientific base 

2. Rapid response to short term goals 

3. Good short term operation plans 

4. Well placed university contacts 

5. Very good physical resources 

6. Money available for justifiable programs 

7. Gonsiderable multi-division interactions 

8. Reasonable bootlegging allowed 

9. Good understanding of conventional cigarette 
construction 

10. Local Mfg./Eng,/Computer support services 
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Table 7 


List of Internal Weaknesses Generated by the 
Committee Based on Internal Situational Analysis 

1. Insufficient long range planning 

2. No international process development 

3. hack of new blood 

4. Poor communication of role and mission to the 
bench level 

5. Undermanned in Product Dev.* level - project 

- support 

6. No long term (5 yr. +) "Product" development 

7. Lack of competitive intelligence 

8. Barriers to technology transfer 

9. Physical separation of facilities 

10. Lack of knowledge of cigarette manufacturing and 
processing by bench scientists 

11. Too much reliance on suppliers 
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Table 8 


List of External Threats Generated by the 
Committee Based on External Situational Analysis 


1. Upward taxation pressure 

2. Government regulation of cigarette construction 
(Ing■ Prop.) 

3. Government regulation of additives 

4. Social unacceptability 

5. Foreign" competition' 

6. Product liability 

7 . Technical! obsolence of product 

8. Rapid expansion of price value at expense of full 
margin 

9. Potential smoking/health link 

10. : Limitation or ban on advertisement 

11. Potential product tampering 
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Table 9 


List of External! Opportunities Generated by the 
Committee Based on External Situational Analysis 

1. Reduce the cost of manufacturing 

2 . International market demand! 

3. Menthol products 

4. Product with perceived health benefits 

5. Growing ethnic markets 

6. Proprietary processes 

7. Environmental smoke abatement - design and 

specification 

8. Product for former smokers 
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APPENDIX A 

Summary of Major Programs Including Information 
on Resource Allocation, Goals, Timetables and Customers 
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R&D MAJOR PROGRAMS (273.1) 


A. MENTHOL 

1. Total Personnel - 16.7 

2. No. of Divisions involved - 7 

3. Goals, Timetables, Customers 

a. Domestic Product Development (3.0) - Successful free¬ 
standing menthol brand; 1987; Marketing 

b. Flavor Development (2.4) - New product, successful 

consumer test; ongoing; Domestic Product Development, 
Marketing 

c. Cigarette Technology (1.5) - Tube-in-Tow filter product, 
1987/1988; "Concentric filter product; 1988/1989; Pack 
aroma release concept; 1988/1989; Domestic Product 
Development 

d. PED (1.5) - Show direction for potential new menthol, 

product testing; ongoing; Flavor and Product Development 

e. Cigarette Testing Services (4.0) - Provide analytical 
support; ongoing; Domestic product development 

f. Tobacco Proc;. & Fabr. (4.2) - Semiworks Service; 
ongoing; requestor 
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B. LOW DELIVERY/HIGH TASTE 

1. Total personnel - 17.7 

2. No. of Divisions Involved - 10 

3. Goals, Timetables, Customers 

a. Domestic Product Development (1.5) - Marlboro Ultra 

Lights, Nov. 1987; Project Extra; ongoing; Marketing, 
Consumer Research 

b. Flavor Development (1.3) - New products, successful 

consumer tests; ongoing; Marketing 

c. Cigarette Technology (1.5) - Tube-in-Tow Filter Product 
Transfer; Late 1987; Domestic Product Development 

d. PED (1.0) - Mapping existing products; ongoing; Flavor 

Development 

e. Cigarette Testing (0.5) - Provide analytical support and 
Cl; ongoing; Domestic Product Development 

f. Chemical Research (4.3) - Acetic acid release agent; 

1987; new flavors and new flavor technology; ongoing; 
Flavor Development 

g. Physical Research (2.8) - PVA/menthol system; 1987; 

Cigarette Technology 

h. Analytical Chemistry (1.7) - Correlate tobacco volatiles 

with subjective characteristics; ongoing; identify 

pyrolytic decomposition components and patterns; 
ongoing; Flavor Development 

i. Tobacco Proc. & Fabr. (3.0) - Semiworks Service; 

ongoing; requestor 
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PROJECT ART 

1. Total Personnel - 37.2 

2. No. of Divisions Involved - 15 

3. Goals, Timetables, Customers 

a. Domestic Product Development (2.0) - 11 mg product, 

1987; Test Market, 19818; Marketing 

b. Flavor Development (1.5) - External evaluation;; ongoing; 
Marketing 

c. Cigarette Technology (0.5) - Support; ongoing; Domestic 
Ptoduct Development 

d. PED 1 (1.5) - Evaluation of prodUct, ongoing;; Program 

Coordinator ' 

e. Cigarette Testing (1.0) - Analytical Support; ongoing; 
Ptogram Coordinator 

f. Development Engineering (2.0) - Engineering Support; 

1987; Manufacturing Engineering 

g. Chemical Research (0.5) - Development of pilot scale 

process; 1987; Program Coordinator 

h. Physical Research (6.0) - Optimize extraction condi¬ 

tions; ongoing; Engineering & New Products Directorate 

i. Analytical Research (2.6) - Provide analytical support 
and! investigate the mobility of nicotine in its native 
state; 1988; Program Coordinator 

j. Administrative Services Division (1.0) - Mechanical and 
electrical support of stem line installation; 1987; 
Tobacco Materials Division 

k. Tobacco Fundamentals Division (1.0) - Engineering 

support; 1987; Engineering 

l. Biomaterials Science (7.0) - Isolation of putrescine 

methyl transferase; 1987; New Products Development 

m. Biochemical Research (1.4) - Design procedures for safe 
disposal of SCFE adsorbers; 1987; Engineering 

n. Tobacco Materials (6.5) - Supply shredded stems and 
develop means of utilizing spent stems; 1987; Pilot 
Plant operating team 

o. Tobacco Proc. & Fabr. (2.7) - Semiworks Service; 
ongoing; requestor 
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D. 


REDUCED DENSITY ROD 




/ 


) 


1. Total! Personnel - 26.0 

2. No. of Divisions involved - HI 

3. Goals, Timetables, Customers 


a. Cigarette Testing Division! (:1LQ); - Analytical support; 
ongoing; Tobacco Fundamentals Division 

b. Development Engineering (2.0) - Improving prototype 

equipment for pneumatic formed rod; ongoing; Tobacco 
Fundamentals Division 

c. Physical Research (3.4) 

(1) Identify desired characteristics of an optimum 
binder system,, ongoing; develop thermal analytical 
methods for testing for reproducible processing 
conditions, 1987; Tobacco Materials and Tobacco 
Fundamentals Division 

(2) Develop predictive models of mechanical properties 
of reduced weight rod, ongoing; characterization of 
MS delivery properties of reduced weight rods, 
1987; solve firmness whole smoke problems, ongoing; 
identify optimum filter systems; Tobacco Fundamen¬ 
tals Division 

d. Analytical Research (1.7) - Investigate cross section 

morphology of foam bound rod, 1987; develop QA proce¬ 
dures for degraded pectin,, 1987;; microscopic studies, 
ongoing; evaluate licorice alternatives, 19818; QA and 
Tobacco Fundamentals Division 


e. Tobacco Fundkmentals Division' (13.0) 


(1) Development of a -150 to 200 mg cigarette, 1987; 

development of a -300 mg cigarette, 1987; New 

Products Division; Engineering 

(2) Development of a foam binder system which is 

subjectively acceptable, 1987; Product Development; 
Engineering:;; Manufacturing 


f. 

g* 


h. 


Biomaterials Science (1.0) - Mechanical engineering 

support; ongoing; Tobacco Fundamentals Division 

Tobacco Materials Division (2.0) - Develop a method to 
produce low molecular weight pectin, 1987; develop 
alternate foaming agents,, 1988; foam-bound rod develop¬ 
ment team 

Tobacco Proc. & Fabr. (1.3) - Semiworks Service; 

ongoing; requestor 
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E. IGNITION PROPENSITY 

1. Total Personnel - 6.7 

2. No. of Divisions involved - 6 

3. Goals, Timetables, Customers 

a. Cigarette Technology (1.5) - Long range product develop¬ 
ment, 1988/1989; Domestic Product Development 

b. Cigarette Testing (0.5) - Analytical support and Cl; 

ongoing; New Product Development 

c. Physical Research (3.3) - Develop the know-how to 

achieve lower Ignition propensity with subjective 
acceptability, 1987; develop an acceptable Marlboro with 
reduced ignition propensity, 1987; Director of Research 

d. Tobacco Proc. & Fabr. (0.7) - Semiworks Service; 

ongoing;; requestor 
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F. SIDESTREAM CONTROL 

1. Total Personnel - 14.7 

2. No. of Divisions involved - 7 

3. Goals, Timetables, Customers 

a. Cigarette Technology Division (2.0) - Low sidestream 
product development, 1987/1988; non-burning smoking 
article and/or optional smoking device; 1988/1989; 
Domestic Product Development 

b. Flavor Development (0.6) - Low sidestream product 

development; ongoing; Marketing 

c. Chemical Research (7.5) - Develop an understanding of 

how currently available papers modify sidestream, 1987; 
develop additional models for sidestream reduction and 
select best model, 1988'; Cigarette Technology Division 

d. Analytical Research (0.5) - Investigate elemental 

morphology of the inner and' outer surfaces of relevant 
cigarette papers;, 1987; develop a chemical map of Mg in 
Mg(OH) 2 papers, 1988; Chemical Research Division 

e. PED (0.8) - Determine limits where consumer perceives; a 
benefit; ongoing; Flavor Development, Product Develop¬ 
ment, Physical Research 

f. Physical Research (1.6) - Identify mechanism of action 
for paper additives such as Mg(OH) 2 , 1987; design! and 
construct cigarettes with optimum sidestream reduction 
and acceptable subjectives, ongoing; develop proprietary 
alternatives to Mg(OH) 2 , ongoing; Cigarette Technology 
Division 

g. Tobacco Proc. & Fabr. (1.7) - Semiworks Service; 

ongoing; requestor 
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INTERNATIONAL PRODUCT SUPPORT 

1. Total Personnel - 37.7 

2. No. of Divisions involved - 8 

3. Goals, Timetables, Customers 

a. Cigarette Technology Division (0.5) - Scented tear tape; 
1987; International Product Development 

b. Cigarette Testing (16.0) - Analytical support; ongoing; 
PMX and International Product Development 

c. Flavor Development (2.0) - New product dtevelopment; 

ongoing; International Product Development; Marketing 

d. Analytical Research (1.5) - Analytical Support; ongoing; 
Leaf Department 

e. PED (0.7) - Establish and validate overseas testing 

panels; ongoing; International Product Development 

f. International Product Development Division (7.0) - New 
product development; ongoing; PMI 

g. Tobacco Proc. & Fabr. (9.7) - Semiworks Service; 

ongoing; requestor 
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H. 


OPERATIONS SUPPORT 


1. Total Personnel - 60.6 

2. No. of Divisions involved - 10 

3. Goals, Timetables, Customers 

a. Cigarette Technology Division (0.5) - Various; ongoing; 
unspecified 

b. Physical Research (4.5) 

(1) Tipping adhesive - rheology and thermal analysis 
support;; ongoing; unspecified 

(2) Missing pack/carton! detection - microwave spectro¬ 
scopy support;; ongoing; unspecified 1 

(3) Rod/filter density detection - spectroscopy 
support; ongoing; unspecified 

(4) Optical processing and remote sensing - optics, 
etc. support; ongoing; unspecified 

(5) Leaf characterization - microwave spectroscopy and 
osmometry; ongoing; unspecified 

c. Tobacco Materials Division (6.5) - RL processing, stem 
processing; ongoing; unspecified 

d. Biomaterials Science (6.0) - Develop an alternate 

tobacco preservative; ongoing; sheet processing plants, 
primary operations warehouses 

e. Cigarette Testing ( 4 . 0 ) - Analytical support; ongoing; 
Manufacturing Services 

f. Flavor Development (3.2) - Quality; ongoing; Manufac¬ 

turing,; Marketing;,, Operations 

g. PED (2.7) - Product evaluation; ongoing; New Product 

Directorate 

h. Development Engineering (0.5) - Engineering support; 

ongoing; unspecified 

i. Analytical Research (21.3) 

(1) Characterization of adhesives - Identify and corre¬ 
late analytical test data with behavior, 1987; 
systematic study of behavior as a function of 
fo rmu1ation, 1988; Manufacturing 

(2) Materials evaluation - Characterization of 
materials in use and proposed for use; ongoing; 
Manufacturing 


5 ^>>; 


Source: https://www ndustrydocuments.ucsf.edu/docs/nhkmOOOO 


2022213547 



(3) Customer complaints - Identify compounds respon¬ 
sible for customer complaints; as needed; QA 

(4) Effect of storage containers on stored tobacco 
chemistry - Measure selected components at discrete 
time periods; 1990; Engineering 

(5) Marlboro Standardization - Analytical support; 
ongoing; Marlboro Standardization Committee 

(6) Analytical Flavor Specifications - Set specifica¬ 
tions for incoming flavors; 1991; QA,, Technical 
Services, Flavor Center 

(7) Leaf Analysis - Analytical support; ongoing; Leaf 
Department 

(S) Optical Processing - Development of prototype 
optical processing system; 1988; Manufacturing 

(9) Microscopy - Identify and measure materials from 
processes or product; as needed; Manufacturing, QA 

j. Tobacco Proc. & Fabr. (11.4) - Semiworks Service; 

ongoing; requestor 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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I. OPTIMIZATION OF RECON 

1. Total Personnel - 17.2 

2. No. of Divisions involved - 7 

3. Goals, Timetables, Customers 

a. Tobacco Materials Division (8.3) 

(1) Rh=RCB - Produce Park 500 test sheets representing 
best pilot candidates using size reformulation^ 
1987; PM USA Senior Management 

(2) RL sheet Stability - Determine effect of RL thermal 
treatment on cell count reductions and subjective 
changes; 1987; Manufacturing, Park 500 

b. Biomaterials Science (3.0) - Provide assays for levels 
and types of microorganisms in process and product; 
unspecified; Process Development and Sheet Plants 

c. Cigarette Testing (1.0) - Blend separation, Analytical 
Support and Cl; ongoing; New Product Development,, 
Tobacco Materials Division 

d. Flavor Development (0.6)' - Consumer testing; ongoing;; 

ManufacturIng, Marketing 

e. Analytical Research (2.8) - Analytical support; ongoing; 
Project 1307 

f. Tobacco Proc. & Fabr. (1.2) - Semiworks Service;; 

ongoing,;; requestor 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkm0000 
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ALTERNATE HUMECTANTS 


1. Total Personnel - 8.3 

2. No. of Divisions involved - 7 

3. Goals, Timetables, Customers 

a. Tobacco Materials Division (1.1) - Determine the bene¬ 
fits of humectant redistribution on sheet material based: 
on cigarette factory trials; 1987; PM USA Senior Manage¬ 
ment 

b. Development Engineering (0.6) - Engineering Support; 
ongoing; unspecified 

c. Biomaterials Science (4.0) - Remove glycols and 

glycerine from sheet products; 1988; Sheet Processing 
Plants 

d. Cigarette Testing (1.0) - Analytical Support; ongoing; 
New Product Development; Biomaterials Science 


e. FED (0.5) - Product evaluation; as needed; unspecified! 

f. Analytical Research (0.6) - Analytical Support; as 

needed; Program Coordinator 

g. Tobacco Proc. & Fabr. (0.5) - Semiworks Service; 

ongoing; requestor 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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K. 


BONDED ENDS 


1. Total Personnel -5.6 

2. No. of Divisions involved - 2 

3. Goals, Timetables, Customers 


a. Development Engineering (4.4) - Transfer technology to 

Manufacturing Engineering; 1987; Manufacturing Engineering, 

b. Tobacco Proc. & Fabr. (1.2) - Semiworks Service; ongoing; 

requestor 
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TSNA 


1. Total Personnel - 7.6 

2. No. of Divisions involved - 2 

3. Goals, Timetables, Customers 

a. Biochemical Research (6.6) - Reduce TSNA in MS smoke by 
at least 5.0%; 1992; Director of Research 

b. Chemical! Research (U.G) - Complete theoretical study on 
nitrosation; 1988; greenhouse support, ongoing; Program 
Coordinator 




© 

w 

tc 

w 

H* 

CJ 

Cl 

Cl 

ro 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 



) M. LOWERED BIOLOGICAL ACTIVITY 

1. Total Personnel - 17.1 

2. No. of Divisions involved - 3 

3. Goals, Timetables, Customers 

a. Biochemical Research Division (16.0) - Develop a ciga¬ 
rette with CSC with reduced! biological activity (>90%) 
based on in vitro tests; 1990; Flavor Development 

b. Analytical Research (1.0) - Analytical Support; ongoing; 
Program Coordinator 


*££:■>? 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 


2023213553 




c 


APPENDIX B 
Competitive Profiles 
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COMPETITOR PROFILES 


The profiles of the various competitors were developed from information 
found in the public press (trade journals, newsletters, and newspapers;, 
etc..):.. An attempt was made: to keep the information, relatively current 
by using; sources generally in the 1982 - 1987 period. It should be 
understood that the profiles are like a patchwork quilts, in that they 
are put together from "bits-and-pieces" and some quess work. 


R, J. REYNOLDS TOBACCO -U.S.A. ; 

\ ■ 

Reynolds' domestic tobacco research and development 
organization appears to be similar to Philip Morris's. Their 1985 R&D 
budget is estimated at $50-$60 million. 

The Bowman Gray Research Center in Winston Salem has been 
variously reported; to have between 500-600 employees. The R&D 
organization appears to be grouped into the following areas: 
Fundamental R&D 

Applied R&D - technology integrators, trouble shooters 
Branded R&D - marketing dept, identified need 
Agricultural programs 
Process R&D 


A recent article in the Winston-Salem Journal (5/5/87) noted 
that Reynolds was building an $8.5 million R&D building near the Bowman 
Gray Tech Center. The expected completion date for the 30,000 square 
foot facility is 1988. It will be staffed with employees from the 
"cramped technical center”. The entire technical center has 650,000 sq. 
ft. of lab and office space. Original cost was put at $56 million. In 
1385 700 people worked at the center. The article also indicated that 
Reynolds was increasing; the budget of the tobacco unit, particularly for 
new product technology. '-v 


A 1982 article reported that R.J. Reynolds v Tobacco Co. had 
15,080 full time employees in - cigarettes, smoking tobacco, chewing 
tobacco, and little cigars. Since then they have sole', off their chewing 
tobacco, smoking tobacco and little cigar businesses. " : \ 

According to the same article they have 12 manufacturing 
facilities and more than 120 warehouses in Winston Salem;. 

In Lexington Kentucky RJR is reported; to have 1 greenleaf 
stemmery and redrying plant combination and 36 warehouses. 
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Table 2. Estimated Results of RJR Nabisco (dollars in millions) 3 


1985 

Yr-to-Yr 


1986(E) 

Yr-to-Yr 


1987(E) 

YiMD-Vr 


Operating margins(%) 

Tobacco 

Domest?c(E) 22.3 

F6reign(E) 9.0 

Total Tobacco 18.4 

roods and Beverages 8.9 

Total operating margin 13.5 

Pretax margin 11.2 

T 2 x rate 46.0 

fie; margin! 6.0 


23.0 

9.5 

18:7 

9.5 

13.7 

10.5 

45.3 

5.7 


Revenues: Tobacco 

Amt{S) 

,4 CHg 

Amt(S) 

% Chg 

Amt(S) 

% Chgi 

Domestic 

5.717 

4 

6.050 

6 

6.450 

7 

Foreign: 

2.345 

0 

2,840 

21 

3.125 

10 

Total Tobacco 

8.062 

3 

8.890 

10 

9.575 

8 

roods and Beverages(b) 

8.533 * 

66 

10.410 

22 

11.000 

6 

Total revenues 

16.595 

28 

19,300 

16 

20.575 

7 

Operating income: Tobacco 

Domestic 

1.273 

16 

1.390 

9 

1.515 

9 

Foreign 

210 

2 

270 

29 ' 

305 

13 

Total tobacco 

1:483 

14- 

1.660 

; ■ S2 , 

1.820 

10 

Foods and Beverages(ib) 

763 

97 

990' 

. , ’D . 

it 

1.065 

8 

Total operating!income 

Nonoperating income (exp.) 

2.246 - 

33 

2.650 

2.885 

9 

Corporate expense 

-83 

12 

-115 

39 

-130 

13 

Interest expense 

-356 

90 

-570 

60 

-550 

-4 

Other rncomefexp.) 

47 

-61 

60 

28 

10 

, -83 

Total nonoperating 

-392 

178 

-625 

59 

-670 

7 

Pretax earnings 

1.854 

19 

2:025 

9 

2.215 

9 

Taxes 

853 

20 

918 

8 

969 

6 

Net income 

1.001- 

19 

1,107 

n 

1,246 

13 

Preferred dividends 

91 

63 

1!)5 

26 

42 

-63 

Available for common 

910 

16 

992 

9 

1,204 

21 

Earnings per share 

3.60 

29 

3.95 

10 

4.80 

21 

Average shares(millions) 

252.9 

-10 

251.0 

-1 

251.0 

0 


23.5 

9.8 

19.0 

9.7 

14.0 

10.8 

43.7 

6.1 




{ 


— Estimated and Recent Quarterly Results 


1985 

1 Qtr 

2 Qtr 

3 Qtr 

4 Qtr 


Revenues 

2,898.0 

3,404,0 

4,764.0 

5,529.0, 


Pretax income 

347.0 

422.0 

618.0 

58010 v 


Pretax margin(%): 

12.0 

12.4 

13.0 

10.5 V\. 


Taxes 

165.0 

194.0 

361L0 

246.0 \ 


Tax ra:e(%) 

47.6 

46.0 

58.4 

42.4 


ft fit income 

172.6 

228.0! 

257.0 

334.0 


Earnings per share 

0.66 

0,86 

0:91 

1.17 


1986(E) 






Revenues 

4,620.0 

. 5.287.0 

41738.0 



Pretax income 

371.0 

51310 

507.0 



Pretax margin(%) 

12.0 

9.7 

10:7 



Taxes 

165.0 

237.0 

223.0 



Tax rate(%) 

47.6 

46:2 

44.0 



Net income 

206.0 

■ 276.00 

284.00 



Earnings per share 

0.66 

0.99 

1103! 

1.42 


Yr-to-yr % change 

- 0.0 

15.1 

13.2 

2114 



Source: Company's annual and quarterly reports. 

(E) Kidder. Peabody 8 Co. Incorporated estimates. 

(a) Except per-share data. 

(b) 1986 data reflects full ownership ofiNabisco Brands and complete elimination of KEC Corporation. 
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Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 



Horrigan 

V.P. Chrmn. R.J.R. Nabisco £ GEO 
R.J.R. Tobacco 



F. Hudnall Christopher 
Exec. V.P. Mfg. £ Tech. 
R.J.R. Tob. Go. . 

(new) ! 


Gerald H . Long 
Pres, £ GEG 
R.J.R. Tob. USA 


Lester W. Pullen 
Ghrmn. £ GEG 
R.J.R. Tob. I n t f 1 . 
Inc. 


Richard A. Kampe 
Pres. R.J.R. Tob. Dev. 
(new) 

(oversee New Product 
Dev. for Domestic £ 
Int'l. Businesses) 


G.R. DiMareo 
Sr. V.P. R£D 
R.J.R. Tob . USA 


Wolfgang Dahne 
V . P . R £ D 

R.J.R.Tob Int'l. 


Gerald R. Gunzenhauser 
Sr. V.P. Finance 
R.J.R. Tobacco 


Joe F. Morgan 
V.P. Engineering and 
Facilities Dev. 
Reynolds Tob. Co. 


Wayne W. Juchatz 
Sr. V.P. & Gen. Counsel 
Reynolds Tobacco USA 
(new) 


Victor M. Lynn 
R.J.R. Tobacco Co. 

Sr. V.P. Business Planning 
(new) 


&SSGTZZZOZ 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 



R: REDACTED MATERIAL 


Subject: .FLOYD MWDNALL CHRISTOPHER, JR.: A BIOGRAPHY 


The following is a complete biography on Floyd : H. Christopher, 
Jr. : 


PERSONAL: REDACTED 


EDUCATION: BSChE, University of Virginia, 1955 

MS, Massachusetts- Jnsti turtle of Technology, 
1959 


MAJOR: 

WORK HISTORY: 


CONCURRENT 

POSITIONS: 


MEMBERSHIP: 
PRESENT ADDRESS: 


Chemical! Engineering 

United States Navy/Lt. Jg., 1955-57 
R. J. Reynolds Industries/RJR Archer, Inc./ 
from plant manager to chief 
executive officer, 1959-81 
R. J. Reynolds Tobacco Company/senior 
vice-president, 1981-83 
R. J. Reynolds Tobacco Company/executive 
vice-president/manufacturing & 
techno!ogy, 1983-present 
R. J'. Reynolds Industri es/RJR Archer, Inc / 
director, 1979-present 
R. J. Reynolds Tobacco Company/director, 
1981-present 


United Way Forsyth County/board of directors, 
1978-present 

Children’s Center for the Physically 
Handicapped/board of directors 
Wake Forest University/board of visitors 
Sweet Briar College/board of overseers 

Aluminum Association (director 1979-81) 

REDACTED 


Office: R. J. Reynolds Tobacco Company 
401 1 N. Main Street 
P. 0. Box 2959 
Winston-Salem, NC 27102 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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R: REDACTED MATERIAL 


Subject: .G. ROBERT DIMARCO: A BIOGRAPHY 


The following is a complete biography on Or. G. Robert 

DiMarco from the AMERICAN MEN & WOMEN OF SCIENCE (1986): 

PERSONAL: REDACTED 

EDUCATION: BS, Rutgers University, 1954 

PhD, Rutgers University, 1959 

MAJOR: Plant pathology - 

WORK HISTORY: Rutgers University/from assistant 

professor to professor/ 
food science, 1959-74' 

General Foods Corporation/director/ 
basic & health science, 

1975-77 

General Foods Corporation/director/ 
central research", 1977-82 
R. J. Reynolds Tobacco Company/from 
vice-president to senior 
vice-president/research &. 
development, 1982-present 


Rutgers University, Cook College/ 

Honorary professor/food science, 
1975-present 

National Research'Counci 1, Military 
Personnel Supplies/committee 
member/advisory board, 1978-81 
Food Industry Liaison. Advisory Panel/AMA, 
1978-present 

REDACTED 


RESEARCH: Research 'administration in nutrition; 

physiology, biochemistry; physical 
chemistry; engineering!-, research from 
very basic to totally applied 

PRESENT ADDRESS: R. J. Reynolds Tobacco Company 

Technical Center B16 
Winston-Salem, NC 27102 


CONCURRENT 

POSITIONS: 


MEMBERSHIPS: 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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R: REDACTED MATERIAL 


Subject: .WULLIAM M. H'lLDEBOLT: A BIOGRAPHY 


The followingi is a> complete biography on Dr. William M. 
Hildebolt from WHO’S WHO IN TECHNOLOGY (1986): 


PERSONAL: REDACTED 


EDUCATION: 

WORK HISTORY: 


MEMBERSHIPS: 


BS, Ohio Statfi-University, 1966 

MS, Ohio State University, 1967 

PhD, Ohio State University, 1969' 

Ohio State University/professor/ 
food technollogy 

Campbell Soup Company/vice-presidhnt/ 
product technology, prior 
to 1985 

R. J. Reynolds Tobacco Company/vice- 
president/research & 
development, 1985-present 

REDACTED 


RESEARCH: Food science; new products process 

development 

PRESENT ADDRESS: R. J. Reynolds Tobacco Company 

Bowman Gray Technical Center 
Reynolds Blvd. 

Winston-Salem, NC 27105 


Subject: .VICTOR ML LYNNl: A BIOGRAPHY 


Victor ML Lynni is not listed in any of the standard 
biographical directories. 

According! to news releases im March T987, Victor M. 
llynn, 60', joinedi R. J. Reynolds Tobacco Company as 
senior vice-president of business planning, a new 
post. He was previously senior vice-president 
management representative heading up RJR Nabisco’s 
Heublein business at McCann-Erickson, New York. 

Lynn’s present address is: R. J. Reynolds Tobacco 
Company, 401 North Main Street, Winston-Salem, NC 27102. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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Subject: .WOLFGANG D. DAEHNE: A BIOGRAPHY 


Wolfgang D. Daehne is not listed in any of the standard 
biographical directories. 

According to the various tobacco literature, he was named 
vice-president of research and development at R. J. Reynolds 
Tobacco Company International, Inc. in 1982 and continues 
to hold this position. 

Daehne joined Reynolds in 1976 as director of leaf/research 
at R. J. Reynolds Tobacco GmbH in Cologne, West Germany. He 
was promoted in January 1979 to director of leaf in Europe/ 
Africa/Middle East headquarters in Geneva, Switzerland. He 
later became vice-president of operations of this headquarters. 

His present address is: R. 0. Reynolds Tobacco International, 
Inc., 401 North Main Street, P. 0. Box 2959, Winston-Salem, 

NC 27102. 

Subject: .RICHARD A. KAMPE: A BIOGRAPHY 


Richard A. Kampe is not listed in any of the standard 
biographical directories. 

According to news releases in March 1987, RJR Nabisco 
created a third operating unit at R. J. Reynolds Tobacco 
Company called R. J. Reynolds Tobacco Development 
Company. This unit is intended to foster better coordination 
in new product research and development. 

Richard A. Kampe, 41, was promoted to head this new unit 
as president. He was previously executive vice-president 
of marketing for R. J. Reynolds Tobacco USA. 


Subject: .ERNEST S. FARRIER: A BIOGRAPHY 


Ernest S. Farrier is not list in any of our standard 
biographical directories. 

A news release in September 1986 stated that Ernest 
S. Farrier had been advanced to master research; and! 
development engineer in the research and developnient 
department of R. J. Reynolds Tobacco Company. 

Farrier joined! Reynolds Tobacco in 1984 as a senior 
research and development engineer. Before joining 
Reynolds:, he was; senior group leader of a; technical 
staff at Union Carbide, the chemical company. 

Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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The-Nemand Observer, Raleigh, N.C., Sun., Dec. 29, 1985 


H' ■&* «0irC- 

at Reynolds^centegtaste^evali®te,fanalyze cigarettes 


31A; 


d?: 


,|r vutep' V’f; j ;■;* K, v v'^. v 

WINSTON-SALEM (AP) — Wa- ; teer for tHe duty, because theywf and health group that is ofMimils 
ter and initialled crackers stand ; havc to concentrate, Clapp said. •’& to visitors: But a company publi- 


' ready to cleanse the palates of 
volunteers who will smoke three 
: cigarettes and compare them like . 
1 fine wines. 

Nearby, six smoking machines 
each puff on 20 cigarettes at a 
time as the filter pads behind 
them grow brown with tar. : ‘ - ‘ 

- It’s all. part of the Bowman 
Gray Technical Center, the newly,?,.' 
expanded, 700-employee, $56 mil-’ 
lion research and .development - 
facility of the R.J. Reynolds To¬ 
bacco Co. 

“There are people in the compa¬ 
ny known for their .discriminating 
palates," Dr. Bill Clapp, planning 
manager for the facility, said - 
during on a recent tour of the 
building and its “sensory evalua-7 
tion" eenten 

Outside observers aren’t al¬ 
lowed to watch the panelists , : t - 
company employees who volun-.s 


Each of the 20 booths in the ^ cation about the center says the 
tasting center — 10 for menthol’^section provides Reynolds with 
and 10 for regular — has a little § “information to address s smektng 
window and a table for the crack- ■? and health issues.” .T&l 
ers, a cup : of water and note i| “As a manufacturer of tobacco j 


smoke and how smoking beh'ayior %. beetle, one of the major pests 

ie hv’ thft affli'Minrr f«r,ar>r>r, Mn/>U 


companies maintain.-: cigarettes '^departments, Glapp.said. 

All the infernrtation from the. 
various sections is channeled into, 
a large computer room, complete 
with :;bins .marked ^'classified 


are not addictive. 

* There is also'*^ airtight cham- 
J : ber that researchers use to test 

•’. the effects ..of■'•smoking 0 n the 

..'surrounding environment, Clapp 
: said. A'cigarette machine,does the 
smoking- while vafi§4£$;iri$trU'V 


paper. • .-:i Ytyproducts, Reynolds cannot ignore; 

. The smoking machines take -a ’•> the continuing, unresolved contro- 
two-second puff of 35 cubic centi-.ir versy surrounding smoking., and 
\meters per cigarette per minute, 1 ;V health,” it says. | 

all the way down to a precise 3 *' Ms. Annese said the section,: 
millimeters from the butt. While Concentrates not on testing smok-' ^rnents test the atmosphfe^finside. 
the company maintains that the A ing's effects on individuals but\ T:‘ “In back of that ropm^.is a 
tar and nicotine collected there rather on gathering and reviewing^Wone-half of $1 million mass.spec- 
and measured have never been '/ published materials on it.‘;. : t* tremeter so sensitive that' if you 

proven to eause lung eaneer or . Scientists in another ^section' just put your hand in front of i|, it':;., 
ether diseases, officials say they . probe the physiological, psycho- can tell if you 're a smoker;’-CHe ' 
still have to know the proportions > logical and behavioral aspects.of 
in each type of cigarette. . smoking. 

“We are required by law to put *’ “That’s one of these.eenfiden- 
the numbers on eaeh paek, and we ■ tial areas," said Ms. Annese. But 
want them to be accurate,” said . the Reynolds publication' .says: 
company spokeswoman Betsy An-.' ;;"Among the fundamental ques 
nese. ' * ■ -.tions the group is trying to answei 

.3 The facility also has a smoking -are why people’smoke, how the) 


• said. 

<v Researchers and volunteers al«; 
so analyze competitors’ eiga- 
i rettes, not only for tar and niee- 
tine but also for taste, said Ms. 
s'Annese. : . 

p* Other researchers are looking 
for ways to control the cigarette 


waste,.".- \ :... . 

“A lot of what they do is 
confidential," Ms. Annese said. 
“It’s proprietary — we don’t want 
competitors to get hold of it. Most ’; 
cigarettes have a recipe all their ’ 
own:-’ • ' v 

Company officials also declined 
to reveal any specific smoking* 
•health.findings coming from the 
center, which, is secured during 
off-hours by camera-equipped 
eleetrenie leeks that open only to 
employees whose faee matehes : 
the photo on their identification : 
card. • 

Cigarette foes say one purpose ' 


of the 50 produet-liability suits;; 

■ now pending against tobacco com v 

■ panics is to force them to disclose 
the results of their own research;'. 

^on smoking's effect on health. ;; y; 

“We want to make those docu--* 
■■ ments available. We think they’re-'- 
, going to reveal the level of knowl-'l 
L edge that companies have —what, j 
they actually knew when — and \ 
what they did about it,” said } 
Richard Daynard, co-chairman of ’■ 

. the Tobacco Products Liability 
Project."- ' / l : 

But Reynolds president Gerald 
. H. Long said the lack of growth in 
the domestic cigarette markets 
was the major impetus behind the-, 
research and development center.-:. 

“In the years to come, market -, 
share growth must come by tak-v 
. ing it away from competition," he ,, 
said when the center was dedicat-' 
ed last month. “The battle for;, 
industry leadership is-won in they- 
research laboratory." ' ‘ ■-* 
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BROWN & WILLIAMSON 


SEE THE ATTACHED ADVERTISING AGE PROFILE 

Within the past flew years B&W has closed! its cigarette 
manufacturing facilities in Louisville, Ky. and Petersburg, Va. and 
consolidated production at its Macon, Ga. plant. Their R&D budget in 
1985 was estimated to be between $20-$25 million. In 1984 B&W announced 
that they would "centralize and expand" their R&D facilties in a vacant 
Louisville building that formerly housed its; world headquarters. A 
company official said the expanded facilities would' be devoted to 
"scientific research in the tobacco field," especially relating to the 
development of new brands. The building to be renovated has 300,000 
sq . ft. and will, be called the Hill Street Technical Research Center. It 
will house about 400 employees. 




Source: https://www.industrydocuments.ucsf.edu/docs/nhkm0000 


C9SCT2S202 



Table 4. Estimated Results of B.A.T, Industries (pounds iin millions)* 


Revenues 

Tobacco 

Retailing 

Paper 

Other; 

Revenues 

Operating income 

Tobacco 

Retailing 

Paper 

Other 

Fmancial'senvices 

Total operating income 

Nonoperating income 
Net interest expense 
Associated companies 
Total I 

Pretax earnings 
Taxes 

Inc ind minority interest 
Minority interest 
Net income 

Earnings pershare 

Ave r a g e s h a res (millions) 

Operating margins(%) 

Tobacco 

Retailing 

Paper 

oth e r 

Total operating margin 

Pretax margin 
Tax rate 
Net margin; 


1985 

Revenues 

Pre-Tax Income 

Taxes 

Tax Rate 

Net Income 

Earnings per share 


1985 


Yr-to-Yr 


Amt 

% Chg 

6,154 

-n 

3,914 

-13 

1,448 

5 

1,180 

-26 

12,696 

-12 

647 ' 

-7 

136 

-38 

156 ' 

8 

49 

-47 

137 

110 

1.1 25: 

-12 

-120 

100 

163 

-16 

43 

-67 

1,168 

-17 

431 

-19 

737 

-16 

63 

-29 * 

674; 

-14 

45,8 

—14 

1,472 

1 

10.5 


3.5 


10.8 


412 


8.9 


9.2 


36.9 


53 


1st Half 


10650.0 


438.0 


174*0 


39.7 


241.0 


16.37 



1986(E) 

Yr-to-Yr 


Amt 

% Chg, 

7400 

20 

3.425 

-12 

1625 

12 

730 

-38 

1 31180 

4 

690 

7 

165 

21 

2110 

35 

42 

-14 

225 

64 

1332 

18 

-120 

0 

140 

-14 

20 

-53 

1352 

16 

500 

16 

852 

16 

60 

-5 

792 

18 

53.5 

17 
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1 

9.3 
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10:3 


37.0 


6.0 



Results - 

2ndMalf 

116062.0 

730.0 

257,0 

35.2 
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29.42 


1987(E) 

Yr-to-Yr 


Amt 

% Chg 

8200! 

11 

3,4001 

-1 

1650! 

2 

1475 

102 

14725' 

12 

805' 

17 

195. 

18 

240 

14 

SO 

19' 

270 

20 

1560 

17 

-98 ! 

-18 

160 

14 

62: 

210 

1622 

20 

594 

T9 

1028 

21 

60 

0 

968 

22 

65,0 

21 

1,490 

1 

.9.8 


5,7 


14.5 


3.4! 


10,6 


11,0: 


36.6 


6.6 



1986 

Revenues 14830.0 

Pre-Tax Income 539.0 

Taxes 195.0 

Tax Rate 36.2 

Net Income 323.0 

Earnings per share 21.84 

Year to year percent change _ . 33 


Source: Company's annual and quarterly reports. 

Note: All dataiare currency items unless otherwise indicated, 
(€) Kidder, Peabody & Co. Incorporated estimates. 

(a) Except per-share data. 
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Source: https://www.industrydocuments.ucsf.edu/docs/nhkm0000 



R: REDACTED MATERIAL 


Subject: .EARL EUGENE KOHNHOR'ST: A BIOGRAPHY 

The following is a complete biography on' Earl Eugene 
Kohnhorst from the AMERICAN MEN & WOMEN OF SCIENCE 


(1986): 

PERSONAL: 

EDUCATION: 

WORK HISTORY: 

( 


MEMBERSHIP: 

RESEARCH: 

EMPLOYMENT CLASS: 
PRESENT ADDRESS: 


REDACTED 

BChE, University of Louirsviillle, 1970 

MChE, University of Louisville, 1971 

Brown & Williamson Tobacco Corporation/ 
process engineer, 1971-76 

Brown & WiillTiamson Tobacco Corporation/ 
manager/development center, 

1976-79 

Brown & Williamson Tobacco Corporation/ 
director/manufacturing planning, 
1979-80 

Brown & Williamson Tobacco Corporation/ 
director/manufacturing planning 
and engineering, 1980-83 

Brown & Williamson Tobacco Corporation/ 
vice-president/research development 
& engineering, 1983-present 


Catalytic conversion of nitric oxides using 
rare earth, catalysts; determining mechanisms 
and kinetic rate equations 

Industry 

Office: Brown & Williamson Tobacco 
Corporation 
P. O'. Box 35090 
Louisville, KY 40232 

REDACTED 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkm0000 





R: REDACTED MATERIAL 


Subject: .ROBERT ALOIS SANFORD: A BIOGRAPHY 


The following iis a complete biography on Dr. Robert Alois 
Sanford! from the AMERICAN MEN & WOMEN OF SCIENCE (1986): 


PERSONAL: 

EDUCATION: 

MAJOR: 

WORK HISTORY: 


RESEARCH: 


redacted 

BS, St. Louis University, 1943 
PhD, Purdue University, 1949 

Chemical Engineering and Chemistry 

University of Pittsburgh/assistant/ 
organic chemistry, 1943-44 
University of Rochester, Manhattan 
Project/research chemist, 

1944-46 

Sinclair Research Labs, Inc., Catalysis 
Research. Division/research 
chemist, 1949-52 

Sinclair Research Labs, Inc., Petroleum 
Divis ion/research, chemist, 

1952-53 

Sinclair Research Labs, Inc., Petroleum 
Division/group leader, 1953-57 
Sinclair Research Labs,.Inc., Research 
Division/assistant director, 

1957-60 

Sinclair Research Labs, Inc., Explorer 
Division/director, 1960-66 
Brown & Williamson Tobacco Company/ 
director, T966-79 

Brown & WiYlJamson Tobacco Company/ 
vice-'pres ident/research & 
development, 1979-83 
Brown &. Will! iamson Tobacco Company/ 
vice-president/seience & 
technology, 1983-present 

Chemical engineering; heterogeneous catalysis 
petrochemicals; organic chemistry 


EMPLOYMENT CLASS: 
PRESENT ADDRESS: 


Consulting 


REDACTED 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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Batus Inc. announced in January 
that it would sell six of its retailing 
businesses, including New York-based 
Gimbcls Department Stores, or 40% of 
its U.S.' relaii business. By mid-July, 
agreements had been reached on the 
sale of 77 of 93 stores. 

The divestiture is a result of low 
profits and incremental growth in're¬ 
cent years. Operating income from re¬ 
tailing rose only 2% in 1985 over the 
previous year, and only 0.9% in 1984 
over 1983. As a result of the discontin¬ 
ued retail operations, Batus, the U.S: 
subsidiary of London-based BA.T In¬ 
dustries pic, look a SI50 million loss 
whiJt recording SI64 million in net in¬ 
come in 1985, a 47.8% decrease from 
1984. 

Batus decreased the amount it spent 
on magazine advertising in 1985 by 


V\liJliCi*nDOi ) 'loiJOC 


] LLij 


Cot p 


. ( .. » *£?■■ (g 

' f ^AUherlisin^A^e, September*; 1986 


about $113 million. However, it in¬ 
creased its spending on outdoor adver- 
tisiog by about Sil 0 million, and 
slightly increased spending on newspa- 
per and spot radio, to bring its total 
measured advertising outlays in line 
with 1984. 

The largest share of Batus’ advertis¬ 
ing budget is allocated to iu tobacco 
group. Brown & Williamson Tobacco 
Corp., which received $52.8 million in 
measured advertising for iu tobacco 
products last year, down 10%, accord¬ 
ing to Leading National Advertisers. 
The expenditure counted for 54% of 
total measured ad spending at Batus. 

B&W’j share of the total domestic 
cigaret market increased in 1985 from 
1 1.3% to II.8%, due mostly to its 
26.4% share of the popular price-value 
market. B&W is in second place in this 
segment of the market; behind leader 
GrandMet's Liggett & Myers Tobacco 
Co., Louisville, and slightly ahead of 
RJR/Nabisco. 

With the introduction in 1985 of its 
Richland brand, B&W entered'the 
value-for-moncy segment: ofi the to¬ 
bacco industry. Richland was BfiWj 
first new product introduction; since 
198:1. Richland ofTers smokers:25 cigfl- 
rcts for the same price as regular 20 
packs. B&W spent more than $12:5 
million on measured advertising for 
Richland in 1985, second only, to its 
flagship brand, KooL 

The company scored a marketing 
coup in 1985 when it ireaehed an agree¬ 
ment with Generic Proddiets Co.. Fort 
Worth, Tex;, to make its GPC-ap¬ 
proved cigarets. Richland and the ge¬ 
neric labels were the major factors 
contributing to BAWi over-all share 
increase. 

Although B&Wt share of the total 
market increased in 1985—one ofonly 
three companies to post gains—the in¬ 
crease was not aided by the perfor¬ 
mance of B&W*s full-priced brands. 
B&W’s flagship, Root, the fourth larg¬ 
est selling cigaret brand in the U.S.; 
achieved a 6.7% market share last year, 
compared with a 7% share in. 1984. 
The company increased measured 
spending Ui5% to 529 million to ad¬ 
vertise the Root Line, mostly in maga¬ 
zines and outdoor advertising. Kool 
King Size 25s and Kool Mi Ids 25s also 
were introduced in selected markets 
during 1985. 

B&W’s ultra-low tar dgarel, Birclay, 
which has less than 1% of the market, 
continued its market decline in 1985. 
As a result, B&W began testing a refor¬ 
mulated Barclay. Although the com¬ 
pany says it hopes the new Bareli y will 
be a success, it cut ad spending for the 
cigaret in half last year, to only S4J4 
million. 

The tobacco company overhauled 
iu advertising agency lineup early this 
year, much as it did in 1984. B&W 
dropped Doyle Dane Bcmbach as its 
agency for Kool and assigned creative 
responsibilities to Ogtlvy & Mather, 
Chicago, which already handled media 
buying and planning for all B&W 
brands, including KooL 

In restructuring iu retail operations, 
Batus hoped to conoentrite on stores it 
believed had the greatest potential for 
growth and profitability. Saks Fifth 
Avenue, which B.A-T bought from the 
Gimbcl family in 1973, saw increased 
operating income last year of 7% on 
sales that increased 6%. 

Analysis say Saks has rebounded 
from a period when it failed to keep up 
with iu major competitors in pricing 
and fashion. Saks opened a new store 
in San Antonio, Tex;, in 1985 and 
opened replacement stores in South¬ 
ampton. N.Y., and Palm iSpriDgs, Gal. 
The store also is renovating and mo¬ 
dernizing its facilities. Batus spent 
nearly . $1.5 million on measured ad¬ 
vertising for SakS in 1985, down 35% 
from 1984. 

Batus’ Marshall Fields stores saw an 
improvement in sales of 8% and in op¬ 
erating profits of 6%. Measured ad 
spending remained relatively un¬ 
changed at S2:3 million. Marshall 
Field’s is the major retailor in the Chi¬ 
cago area, where most of iu 21 stores 
are located. Analysts say that until 
Batus bought iField’s in 1982. the store 
had I failed to compete with specialty 


siorts that had entered the Chicago 
markeL 

Batus set out to modernize its facili¬ 
ties and seek professional manage¬ 
ment, tasks that analysts say have been 
completed and are the key to the 
store*! inew success. 

Batus is also retaining its Ivey's 
stores, tn the Carolina* and Florida; its 
Breuners stores in Arizona. California 
and Nevada, and its Thimbles stores 
in the Midwest and lllic Northeast. 

Batus’ three Crescent stores, all in 
Spokane, Wash., and its 15 Frederick 
& Nelson stores, in Washington and 
Oregon.! have been sold to a group of 
tnvcstorsiin Seattle. They will continue 
to operate as relaii stores under their 
present names. Additionally, Batus 39 
Kohl’ls stores, all in the Midwest, have 
been sold and will!continue to be 
operated as they are. 

Of Gimbcls’; nine Midwest stores, 
five have been transfercd to Marshall 
Field’s. Batus is discussing the sale of 
the other four with .possible buyers,, ac¬ 
cording to a Batus spokesman. In: 
Pittsburgh, four have bcen sold to Miy 
Departmeni Stores and negotiations 
with buyers are under way for three 
units. Ten Gimbcli stores in the East 
have been sold to Allilcd Stores Corp. 

and one to Associated Dry Goods, 

Eight others, including Gimbcls’ New 
York flagship, still i a re being nego¬ 
tiated: 

Also as a part of Batus* retail restruc¬ 
turing it announced that its chairman 
and chief executive,: Arnold Aronson, 
would resign iafter a transition period. 
Also leaving would be M. Ronald Rus- 
kin, Batus retail president. 
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BATUS INC. 

2000 Cltlxan* Ptaxa 
Loultvlll*, Ky. 40202 
(302) 5S1-0000 
APPLETON PAPERS INC. 
AppUtorv Wla. 
Corporal# P*rsonn*l 
John W. Turner, chmn-ceo 


Dak H. Schumacher. preside a t-ooo 
A. Sherman Frinik. cxec admin asst to 
chmn 

Marksting Personnel 

Darnel IW. Metmosh. vp-mkti A sates 
Robert D. Scuss. dir-pr A corp communica¬ 
tions 

R.P. Sherrcr, dir-mktg 

Advertising Ag*ncl*a 

William Eisner A Associates. Hales Cor¬ 
ner. Wit—‘Tom Sirrah y, acci exec 

Ychon Deiiin iCu.. Appkion, Wik—Jiff 
Vclion, KCI eaec. 

JOHN BREUHEn CO. 

Sin Btinon, OiL 
Corporal* Parsonn*! 

Arnold Zitchcr. chmn-ceo 

Marketing Paraonnal 
J tannine Vaughan, dir-mklg 
Georgette McDaniel, media dir 

Advertising Ag*r>oy 
(In-bouse) Jeanine Vaughan, dir-adv. 

BROWN A WILLIAMSON 
TOBACCO CO. 

Loutmvlll*. Ky. 

Marketing P*r*onn*t 

Thomas E. WhiichairJr., vpneorp mktg 

Lincoln ,R. Lewis Jr., dir-cstablished brands 

Roben }. Miller^ group prod dir 

Jimes U Hendricks, group prod dir 

Kenneth :M. Burk, sr brand mgr 

Carol L Lornicfca,; brand mgr 

Susan iH.Trebtlcock. brand mgr 

Jane G. Curtis, brand assoc 

Diane E. Seagle.brand assoc 

M J Carrie Cana van. brand assoc 

Lee D. Johnson, brand assoc 

Gail Lyttle-Grcen, brand assoc 

Frank 1_ Criss, roerch material* mgr. 

Fran Canary, rogr-medii services ' 

Nancy 5. Spriggs, mgr-promo services 
Caihy L Bartow, special promos mgr 
Linda L. Greenwell, promo couponing 
super 

Donna G. Fryman, coupon misredemption 
super 

L David MacDonald, dir-int) brands 
John B. Judd, group prod dir 
Nancy G. Naughton, brand mgr 
Jan K_ Tharaldson, brand mgr 
Gtcrm D. Raphael.!dir-mkt rack 
Jim F. Withclitn. group rseh mgr 
Larry E. Gravely, group rsch mgr 
Robert J. Kopp. group forecasting mgr 
Hal T. Hughes, mgr-indiutry analysis 
Denise J. Anderson, brand assoc 
Nick J. Wilkeraon, brand assoc 
Alice Ll Kirby, sr analyst-forecasiing 
Bruce R. Pdlen. sr mkig rsch analyst 
Fran L Wilke, mki rsch analyst 
Debbie A. Beany, mki inch analyst 
Carolyn a PugK mkl rich analyst 
Bonnie L McCafieriy. dir-new prods 
R. Dean Sharp, group prod dir 


Pauls. Weasel, group prod dir 
Nora E. Steiaiehulte, sr brand mgr 
Suzanne D. ZoJper, bond mgr 
Karen J. Broizge. brand assoc 
Rob D. Stowe, brand assoc 
Roben M. Crimes, brand assoc 
Lanny W. Butler. vp-saJes 
Charlie C Middleton; dir-ialcs devel A 
admin 

Glenn A Korfhage. dint/adc de vd 
Advertising Ag*ncl*s 
Geer, Du Boil. New York—Richland ciga¬ 
rets-—Brian Sherwood, exec V|bacci imgr; 
Mike Garcia, vp-acct super; Scrgie Ku- 
harsky, acci cxec. 

Ogilvy A Mather. Chicago—Barclay, 
Kool (US and imi); JCim (US onlyk Kent, 
Lucky Strike (inti Only); media planning and 
buying for *U brand*—Rod Parkfer, sr vp- 
mgmtisupcr, Margo Conanl, acei luper. 

IVEY** CAROLINA 
Charlott*. NJC. 

Corporal* h*r*onn«l 
James H: Shaw, pcesideni-ceo 

Mark*ting R*raonn*t 
Richard L Schwab, sr vp-sales promo 
Advertising Ag*ncy 
(ln-house>-—Richard L. Schwab, ir vp- 
saks promo. 

IVEYf* FLORIDA 
Orlando, Fla. 

Marketing P*ra on no I 
Mason Allen, sr vpinierch 
Raymond Cok, sr ivp-dir adv 

Adv*rtlaing Ag*ncy 
(ln-house)— Raymond Cole. sr;vp-di!r 
ad v. 

MA«*HALJL FIELD’* 

Chicago, 111. 

Corporal* Paraennal 
Philip B. Miller; cco 
Bumeu Donoho, president 

Marketing Personnel 
Katharine Davis, vp-rnkl* 

Christina Johnson, yp-direel response 
Rick Wanctik. sales promo 

Advertising Agency 
(In-housc) Creative Field's. 

SAK* Firm AVENUE 

New York, N.V. 

Marketing Personnel 
Paul lie Blang. sr vp-dir mktg 
Helen O’Hagan, vp-pr 
William; Berta, sr vp-saies promo A adv 
Becky Wong creative dir 
Linda Gaunt, dir fashion publicity A. pr mgr 
Advertising Agency 
(In-housc)—R ojj Bonanno, production 
mgr. 

THIMBLES 
New York 

Corporate Personnel 
Jay H. Baker, president-cco 

Marketing Personnel 
Milton Beaver; vp-mklg Aadv 
Greg Costello, creative dir, visual adv 


John R ussom. crcati vc dir, copy 
Joseph Kassa. medi* dir 

Advartlalng Agency 
(ln-house). 
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Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 












LORILIARD 


Lorillard is part of Loews Corp. SHE THE ATTACHED ADVERTISING 
AGE' PROFILE. In 1984! LorilJJard closed its Louisville plant and 
consolidated its cigarette manufacturing in Greensboro, N.C. 

Lorillard^s 1985 R&D budget was estimated at $12-$15 million. Newport 
is their leading brand, having replaced Kent in 1985. Lorillardi does 
not have any generic or price/value entries in the market. 



Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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R: REDACTED MATERIAL 


Subject: .ALEXANDER WHITE SPEARS, III: A BIOGRAPHY 


The following is a complete biography on Dr. Alexander 
White Spears, III from AMERICAN MEN & WOMEN OF SCIENCE 
(1986).: 


PERSONAL: 


REDACTED 


EDUCATION': 


BS, Allegheny College, 1953 
PhD, University Buffalo, 1960 


MAJOR: 


Chemistry 


WORK HISTORY: 


MEMBERSHIPS: 


University of 8uffalo/research associate 
chemist, 1956-58 

Millard Fillmore Col 1 ege/instructor, 

1958-59 

P. Lorillard Company, Research Division/ 
research associate, 1959-61 
P. Lorillard Company, Research Division/ 
senior research chemist, 1961-65 
P. Lorillard Company/director/basic 
research, 1965-68 

P. Lorillard Company/vice-president/ 
research & development, 1971-75 
P. Lorillard Company/senior vice-president/ 
research & development, 1975-77 
Lorillard Corporation/executive vice¬ 
president/operations & research, 
1977-present 


REDACTED 


HONORS & AWARDS: Distinguished Achievement Award in Tobacco 

Science/Phiilnp Morris Inc., 1970 

RESEARCH!: Cancer chemotherapy; pyrolytic reactions 

and products; spectroscopy; chromatography 


EMPLOYMENT CLASS: Industry 

PRESENT ADDRESS: Lorillard : Corporation 

420 English Street 
Greensboro, NC 27405 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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R: REDACTED MATERIAL 


Subject: .FREDERICK JOHN. SCHULTZ: A BIOGRAPHY 


The following is a complete biography on Dr. Frederick 
John Schultz from the AMERICAN MENI & WOMEN OF SCIENCE 
(1986): 


PERSONAL: 

EDUCATION': 

MAJOR: 

WORK HISTORY: 


MEMBERSHIPS: 


P^SACTED 

BA,, Augustaraa..College Illinois, 1952 

MA, DePauw Itaiversaty, 1956 

PhD, University ofi Iowa, 1960 

Chemistry 

Lorilllard,. Inc./research, chemist, 

1959-62 

Lorilllard, I'nc./senior research chemist, 
1962-65 

Lorilllard, Inc./product development 
manager, 1965-68 

LoriTliard, Inc., Research. Oivision/ 
manager/research, 1968-75 

Lorilllard, -Inc., Research Division/ 
director, 1975-78 

Lori llllard, Inc./vice-president/re search 
& development, 1978-present 


Q 




RESEARCH: Composition of tobacco and tobacco smoke; 

relation of composition to biological: 
activity and organoleptic properties; 
selective filtration of tobacco smoke; 
analytical methods development; new 
products in areas of tobacco and food 
products 


EMPLOYMENT CLASS: Industry 

PRESENT ADDRESS: Lori Hard Research Center 

P. 0. Box 21688 
Greensboro, NC 27420 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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Lsewj Coir-. sold its most unprofit¬ 
able business—movie Jhcaitrs—and 
slashed spending in measured media 
advertising far Its cipret brands asil 
relied on growth,?,ndibig returns to 
come from Lorillirdj its cigaret unit, 
ard the second most advertised divi¬ 
sion. CNA Financial ICorp., 

Loriilard, after dropping 4% in sales 
in ! 98-* from 1983.: returned to posi¬ 
tive growth in 1935. The cigaret divi¬ 
sion has been a steady money maker, 
however. Its net income increased 
13.2% to S137.I million in 1935 fol- 
l»w:n:’ j i 5 % increase thle previous 
year. 

Lcriilard, in the seven media moni- 
tnjed by Leading National Advertisers, 
cut measured media advertising 17.8% 
on its c : prct brands in 1935 and saw 
|is share of the total cipret market de- 
c!inr liighUy from. S. 2 % to S, l %. The 
company credits the decline largely to 
the inn re?, sc ir. salts of generic and 
price/value cigareis. markets in which 
Lorillard Ins r.o entries. 

Arr.c.ig fuU- priced icigarcts. Lorillard 
increased its market share from 8.4% 
to 8 J 8 %. Lorillard contributes 22.4% of 
Loews’ toutl revenue. 

Newport, Lorilbrd’s leading brand, 
nudged ia:o the top 10 domestic sellers 
of al! cigarets in. 1985. edging out 
Lorillardli former flagship brand, 
Kent, for the first time. Newport’s 
market thars for 11985was 3.4%, an 
It. 8 n increase over 1934. Newport 
ir.d Philip Morris’ Miriboro were the 
only brands to post in leases among 
the top 10 in 1935. 

Loews spent more to advertise New- 
pOT—5311? million for the brand line 
—than on any of its other brands or 
cor.clgaret products. Loews has been 
stressing the Newport franchise the 
past few years, it spent S18J9 million, 
fb, example, or. the line in 1934. up 
25% from 1933, according to LINA. 
Newport mrathois were backed with 
about S20.5 million in measured ad¬ 
vertising—more than half of that in 
outdoor advertising. 

LcriHard rolled out a new brand. 
True Cold, in 19S5. in three low-tar, 
r. o;i men the! offerings. Dancer Fitz¬ 
gerald Sample, New York, agency for 
the other True products, is handling 
thr new cigarets. The company spent 
r,-re than S 6 million to advertise the 
r.ew brand out of a total expenditure of 
511 million for the Time line. Spending 
cn the line has been declining steadily 
il*e p 3 si ch.ee years. True measured 
::v 7 d J a :nl?i&5 was 10% oiT the 1984 
level, whi:h was 15.7% less than in 
19S3. 

Kent spending hit 514.8 million in 
rieastired mediaj up from $i! 4.6 mil- 
i;cr in 1934, but still far belo-v 521.5 
million ir» 1933. Kent added a Golden 
Lights lOO's pacing? in 1935. As a re¬ 
sult of Kent’s declining sales. Lorillard 
underwent an iagency review for the 
l.ent family in 1985. choosing BBDO. 
New York, to replace Foote, Cone & 
beding. New York. 

Loews’ financial arm. CNA Finan- 
cial Corp.. which made up 71% of 
Lc-ews revenue and 46% of its net in¬ 
come in 1935. recorded a 41.5% in¬ 
ert..^ in re'.c.vjtiiv the pro pc rty-ca sn¬ 
aky division. That 1 increase came on 
’.hr h.ee.s of a li?% risi recorded in 
lC:3ii, Net income im the unit soared 
219% to S223.5 rniUion.The life insur¬ 
ance sector of it he CNA business, how¬ 
ever. experienced a 23% decline in net 
i-:-:o!»e to J-IB.3 million. 

T he company attributes its growth 


in the irisuf 3 r.ee butiness to the dra¬ 
matic turnaround in the- proj'efty and 
casualty marketplace—one beset by 
soaring premiums because of large set¬ 
tlements. the increased frequency of 
claims andlthe cost of litigation. CNA 
received nearly 54 million in measured 
media advertising in 19S5, about the 
same as in 1PS4J 

Bulova Watch Co. posted net in¬ 
come of 516.7 million, up from S3J1! 
million in !9S4 and a loss in 1983. Bu¬ 
tova introduced Ultime, a line of 14- 
karat gold and fuILcu; diamond 
watches, in 1985 and expanded its col¬ 
lection of other diamond watches. Bu¬ 
lova spent 5608.000 on measured ad¬ 
vertising last year, mostly in maga¬ 
zines. This represents a substantial di- 
crease over the previous two years. 

Loews had an aftertax gain of 5S0J8 
million from thic sale of its moiion pic¬ 
ture theater business in July. 1985. 
That accounted for 13.7% of total net 
income. The 226-screen group with 
operations in six states was sold to a 


group headed by A. Jcrrold Pcrcnchio. 
pifxluccf ar.id former co-ov.i-.er of Em- 
ba isy Co run unicat ions. 

In other developments, Loews iri- 
creascd its holdings in CBS Inc.: from 
11% to 24.9%, 
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T;H.iMiu, ir vp-xdv A brand mgmt 
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M. Lie bow, am brand mgr 

Advertising Ag*rvcl«» 
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Arias A Sam die, PalO Alto. Cal.—Fd Sar- 
raille, partner. 

Civalicri At Kleier, New York--lan 
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Warrcn/Krcmer Advertitioi. New, York 
—Christine Marino, acct exec 

CNA INSURANCE COS. 
Chicago, IIL 
Corporata Paraonnat 
Edward J. 1 Koha. thmrwco 

MarkaUng Paraonrval 
Phiiip L. Esigcl. yp-mklg 
James G. PeUorinL aut vpk, life/health/pen¬ 
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Susan H. Hogan, w mgr-corp com mu mica- 
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Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 














AMERICAN TOBACCO 


SEE PROFILE FROM ADVERTISING AGE 

American Tobacco is part of American Brands, a large: diverse 
corporation with holdings in sporting goods (golf equipment), distilled 
spirits (Jim Beam, Cutty Sark), soap and toiletries, and food (Sunshine 
Biscuits): to mention jiust a few. 

In 1985 American moved its adhtinistrattive center to 
Chesterfield County, Va. A total of about 75 of the NY based employees 
relocated. A $10 million renovation and construction: project was 
reportedly part of the move. The report mentioned renovation of the 
100,500' sq. fit. R&D center and the addition of a 39,840 sq. ft. annex. 

In 1986 American announced that all cigarette manufacturing 
would be done at their Reidsville, N.C. facility. They closed the 
stemmery in Richmond, Va., indicating that this work would be contracted 
in' the future. Cigarette manufacturing! in Richmond was discontinued in 
19:81.. 

Also in 1986, American moved their marketing and headquarters 
operation from Ni.Y.C. to Stamford, Conn., 

American's R&D budget for 1985 was estimated at $10-12 

million. 

In 1985 Virginius B. Lougee, III was appointed Chairman and 
CEO, and Thomas C. Hays President and CO, both of Am. Tobacco Co. Lougee 
is a graduate of NC State. Hays, who continues as VP of Am. Brands, 
graduated from Calif. Inst, of Tech. He also has a MBA from Harvard. 
Lougee recently announced that he will retire at the end of 1987. He 
will be succeeded by William J. Alley, 57 the company's vice 1 chairman. 

Dallas 0. Pinion was made Assistant Research Mgr. of the R&D 
department in 1987. He joined the company in 1968:. 

American's brands include the Lucky Strike line, Carlton, Pall 
Mall and Tareyton (charcoal). 


fC 

o 

fC 

re 

ro 

H* 

W 

CT 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 




Table 3. Estimated Results of American Brands, 

Inc. (dbllars im miillions) 3 






1985 


1986(E) 


1987(E) 




Yr-to-Yr 


Yr-to-Yr 


Yr-to-Yr 



Amt(S) 

% Chg 

Amt(S) 

% Chg; 

Amt(S) 


% Chg 

Revenues: 

Tobacco 

Domestic 

1.450.0 

3 

1.530.0 

6 

1 1 . 6 OO.O 


5 

Internationa! 

2.940.0 

4 

3.625.0 

23 

3,975.0 


10 

Total tobacco 

4.390.0 

4 

5.155:0 

17 

5,575.0 


8 

Non-Tobacco 

2.9118.3 

44 

3.325.0 

14 

3.600.0 


8 

Total revenues 

7.303.3 

1 7 

8 480.0 

36 

9,175.0 


8 

Operating income 

Tobacco Products 








Domestic 

408:2 

7 

455.0 

1 !' 

4 a 0.0 


5 

International 

1 1 1.4 

-3 

11550 

39 

1,70.0 


10 

Total tobacco 

519.6 

5 

610.0 

V7 

650.0 


7 

Non-Tobacco 

204/5 

-8 

215.0' 

5 

230.0 


7 

Total operating income 

724.2 

1 

825.0' 

14 

880.0 


7 

financial service income 

174.1 

1 

V76.0: 

1 

180.0 

r 

2 

NOnoperating income 
Corporate expense 

-28.7 

10 

-30.0 

5 

-34.0 


13 

Interest expense 

-116.9 

-1 

-109.0 

-7 

-101.0 


-7 

Other; income(exp.) 

-2.0 

NM 

7.0 

NM 

2.0 


-71 

Total nonopera,tinqiincome 

-147,6 

1 

-132.0 

-11 

-133.0 


V 

Pretax earnings 

750.7 

1; 

86910 

16 

927.0 


7 

Taxes 

329.9 

-V 

388;0 

18 

391.0 


1 1 

Net income 

420.9 

2 

461.0 

14 

536.0 


11 

Preferred dividends 

16.7 

-5 

V5;0 

-10 

14:0 


-7 

Net'income available 

404,2 

2 

4663 

15 

522.0 


V2 

Earnings pen share 

Primary 

3.67 

2 

4.24 

16 

4*83 


14 

Fully-diluted 

3.59 

2 

4.20 

17 

430 


14 

Ave ra ge sh a res'{m i( lions) 

. 140.2 

0 

1109.9 

0 

V08.0 


-2 

O perating m a rgins( %) 
Tobacco Products 

Domestic 

28.2 


29.7 


30,0 



International 

3.3 


43 


43 



Total operating margin; 

11.8 


111.8 


11.7 



Nonoperating margin 

7.0 


6.5 


6i4 



Total operating margin 

9.9 


9.7 


9:6 



Pretax margin 

10.3 


10.2 


llOili 



Tax rate 

43.91 


44.6 


42:2 



Net margin 

5.8 


5.7 


5.8 





- Estima ted and Recent Quarterly Results - 




1985 

1 Qtr 

2 Qtr 

3 Qtr 

4 Qtr 




Revenues 

1,731.6 

Vi, 626.3 

2,012.9 

11,9 38 




Pretax income 

191.6 

1643 

206.3 

189 




Pretax margin{%) 

liV.1 

10.1 

103 

10 




Taxes 

83.6 

73.4 

91.9 

76 




Tax rate(%) 

43.7 

47.7 

44.5 

40 




Net income 

107:9 

85.9 

VI 4.4 

113 




Earnings,per share 

0.92 

0.73 

0:98 

0199 




11986(E): 

Revenues 

• 2, M 1.5 

1.937,1 

2,223.8 





Pretax income 

199.5 

188.7 

67.8 





Pretax margin(%) 

11.1' 

9.7 

3.1 





Taxes 

85; V 

9 V. 1 

36.2 





Tax rate(%): 

43 L 7 

43 3 

53.4 





Net income 

1 14.4 

97,6 

31.6 





Earnings per share 

0j99 

0.85 

1.25 

0.97 




Yr-to-yr % change 

7.1 

17.2 

27,6 

-3 





Source: Company's annual and quarterly reports. 
Note: All data are dollar items unless otherwise noted. 
NM Not meaningful. 

(E) Kidder, Peabody & Co. Incorporated estimates. 

(a) Except per-share data. 
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Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 




R: REDACTED MATERIAL 


Subject: .ROBERT SHIELDS SPRINKLE,III: A BIOGRAPHY 


The following is a complete biography on Robert Shields 
SprinkHe, III from the AMERICAN MEN & WOMEN OF SCIENCE 
(1986): 


PERSONAL: REDACTED 

EDUCATION: BS, Emory and Henry College, 1957 

WORK HISTORY: American Tobacco Company/chemist, 

1957-63 

American Tobacco Company/manager/ 
product development, 1963-65 
American Tobacco Company/supervisor/ 
new products division,.1965-68 
American Tobacco Company/coordinator/ 
research & development, 1968-76 
American Tobacco Company/deputy director/ 
research & development, 1976-78 
American Tobaeco Company/director/ 
research & development, 1978-80 
American Tobacco Company/vice-president/ 
research & development, 1980-present 


REDACTED 

Chemistry and composition of tobacco> and 
tobacco smoke; pyrolytic products of 
combustion; applications of radioactive 
assay technique-s- for identification of 
particulates and gas phase constituents 
of tobacco smoke; spectroscopy; gas and 
liquid phase chromatography 

EMPLOYMENT CLASS: Industry 

PRESENT ADDRESS: Office: American Tobacco Company 

Research & Development Department 
P. 0. Box 899 
Hopewell, VA 23860 


REDACTED 


MEMBERSHIP: 

RESEARCH: 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 





R: REDACTED MATERIAL 


Subject: .PRESTON HILDEBRAND LEAKE: A BIOGRAPHY 


The following is a complete biography on Dr. Preston 
Hildebrand Leake from the AMERICAN MENI & WOMEN OF SCIENCE 
(1986): 

REDACTED 

PERSONAL: — - - 


EDUCATION: BS, University of Virginia,.. 11950 

MA, Duke University, 1953 
PhD', Duke University, 1954 

MAJOR: Chemistry 


WORK HISTORY: AT 1iedl Chemical Corporation, Nitrogen 

Division/research. supervisor/ 
organic chemistry, 1954-60 
Albemarle Paper Manufacturing Company/ 
assistant research director, 
1960-65 

American- Tobacco Company/assistant to 
managing director/research & 
development, 1965-68 
American Tobacco Company/assistant 
managing director, 1968-70 
American Tobacco Company/assistant 
director/research & development 
department, 1970-present 

MEMBERSHIPS: 


REDACTED 


RESEARCH': Polycyclic aromatic chemistry; psychorr 

synthesis,' amino acids and cyanuric acidi 
derivatives; polyethylene; sizing; siliica 
fume; specialty and filter papers; tobacco 

EMPLOYMENT CLASS: Industry 

PRESENT ADDRESS: American Tobacco Company 

Research &' Development Department 
P. 0. Box 899 
Hopewell, VA 23860 
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American Brands experienced a pos¬ 
itive turnaround in sales from its ciga- 
rct and icijar divisions in 1985. but de¬ 
spite the improvement, the divisions 
suffered an across-the-board decline in 
market share among lead brands—Pall 
Mall; Tareyton and Carlton. 

American Brands seems lied i to the 
annual performance of iu tobacco di¬ 
visions, which in 1985 grew 3.8% in 
sales, helping push over-all sales up 
4_5%i This compares with a 4.3% drop 
in cigaret ind cijxr sales in 1984 and 
an over-all drop of : 114% fori the parent 
company. 

The divisions had combined sales 
accouniihi for 60% of total company 
sales, and drew 58% of all measured 
media ad spending;at American 
Brands. 

American Tobacco Co., incor¬ 
porated as a separate operating subsid¬ 
iary, in January, saw its share of the 
total cigaret market decrease in 1985 
from 719 to 7.4J with iu largest seller, 
Pall Mall, recording a 3.5 market 
share, down from 3.8 in 1984j 

Pall Mall, the seventh best-selling 
cigaret in the country, is the industry 
leader in the nonfilicr cigaret market, 
and American Brands spent less than 
SI00.000 in measured advertising on 
the brand. 

The Pall Mall brand family began 
receiving more substantial ad support 
in 1986 with the national rollout of 
Pall Mall 25s, a full-pcr-unit-priccd 
CO nvenience: packs gj ng. 

American Tobacco’s Carlton family, 
which now includes 11 products, was 
expanded in 1985 with the addition of 
Carlton Menthol 100's box. AB spent 
J24 million on the Carlton brands in 
the seven-media measured by ,Leading 
National Advertisers last year, nearly 
41% of all the money it spent in mea¬ 
sured media. 

American Tobacco spent more than 
S7 million on its Lucky Sirike brand. a 
brand family that, although steeped in 
tradition, has presented! the best 
growth opportunity for AT in Lucky 
low-tar filters and! Lucky Lights, mid 
and low-tar entries. The Lucky filters 
line is backed by the sometimes con¬ 
troversial yet well noted "Light My 
Lucky" campaign. The two brand 
stylts posted a' whopping 4l!2% unit 
sales increase and moved to a 0.4% 
market share, slightly below the 0:5% 
considered to be the breaking point for 
a , sustainable cigaret brand, according 
to John C Maxwell Jr., tobacco ana¬ 
lyst for Furman SeLz Dietz Mager & 
Bimey, New York; 

The company’s Tareylon brand con¬ 
tinued ils kmg-terrn sales decline and 
ended 1985 with an 8.7% drop in vol¬ 
ume. ,At lyearend. the brand held a 1% 
share:of market; according to Mr. 
Maxwell. 

American Brands' other tobacco di¬ 
vision. American Cigar Co., rolled out 
several new products in 1985, includ¬ 
ing American Sweets, a moderate- 
priced, fulUbodicd cigar. American 
Sweets is American Cigars first entry 
into this popular cigar category. The 
new product has a suggested! retail 
pnee of 60c for a package of five. 


The leading national advertisers spent $26.67 billion in total 
advertising in 1985, up from a restated $25.97 billion, in 
1984. Spending broke out into $14.57 billion, up about 4%, 
in 11 measured media, representing about 53% of all . 
national expenditures in those media, and $12.1 billion 
in unmeasured advertising, up 0.7%. 


Cigars in the fivc-for j 60c category ac¬ 
count for more than 45% of liLS: cigar 
sales. Trade promotion and consumer 
sampling for American Sweets is being 
handled by S5C&B. which handles 
American Brands* olher cigars, as well! 
as Pall Mall and Tareyton cigarets. 
American Cigar also introduced 
WhifTi Tip cigars, an extension of its 
La Corona Whiffs brand. S5C&B ts 
handling the limited advertising. 

However, American Brands in July, 
1986, sold American Tobacco to Mac 
Andrews & Forbes, Camden, NJ. That 
divestiture will affect the third quarter, 
1986, results. American Brands will 
Ukc:a one-time 5100 million, after-lax 
writeoff in the quarter to rcflfcci 
charges in connection with the sali. 
The writeoff also involves expenses re¬ 
lated to the closing of Durham, N.C., 
and Richmond, Va., plints: 

American Brandshas closedits IOO- 
ycar-old*cigaret making plant in Dur¬ 
ham and moved production to a new 
high speed facility in Reidsvifie, N.C, 
about 45 miles away. Many of the 
1,000 employed in the Durham facility 
were transftred to Reidivillc. The 
company’s Stemming facility in Rich¬ 
mond, Va., will be closed during the 
first quarter of 1987. 

American Brands for the first half. 
1986, reported net income of 5216 
million, up 111.3% from the same six- 
month period iin 1985, on record salts 
of 54 billion, up 17.7%. Operating in¬ 
come for the same period was 5477 
million in 1986, up 45.2% from 1986. 
American Brandi traditionally gen¬ 
erates about half of its operating profit 
from cigarets. 

AB’s distilled beverage division. 
James B. Beam Distilling Co., in¬ 
creased its sales over last year by only 
!.6%l This compares with a 2.2% in¬ 
crease in sales in 1984. The company’s 
flagship brand, Jim Beam bourbon, re¬ 
mained the best-selling bourbon in the 


country, despite an industrywide de¬ 
cline in ibourbon sales. 

Beam must still contend with the 
macho image that imany consumers as¬ 
sociate with iu bourbon and that com¬ 
pany executives would ilike to escape. 
To change its image, Beam spent; 
nearly S3 1 million in measured media 
advertising that tries to depict the 
bourbon as a more youlhftlilbrand. 

Beam made an unusual move: in 
1985 when, ti introduced nationally 
Jim Beam ZZZingcrs, which mix 
Beam bourbon in a can with cola, gin¬ 
ger ale and lemon-lime soda. Beam 
spent 5250,000 on the new product 
line,; which is being handled !by Bore 11, 
Jacobs. Kenyon &. Eckhardt. Chicago. 
Beam also entered thie flavored 
schnapps market in -1985; with the in¬ 
troduction of Baron Von Scheuiers 
line. 

Despite a 2.6% increase in sales for 
American Brands’ food products divi¬ 
sion. the di vision ended the year with 
a slight decline in operating profits. 
Sunshine Biscuits Inc., which accounts 
for the largest portion of sales in the 
division, completed'the national rol¬ 
lout of its Sunshine American Heritage 
line of sn ack crackers. 

lr.1985. Sunshine entered the de¬ 
clining soft oookic market, dominated 
by Nabisco Brands, Kccbler and Dun¬ 
can Hines, with its new Chippy Chews, 
a soft chocolite chip cookie available 
in fudge, peanut butter, butterscotch 
and raisin flavors. Despite company 
boasts of "excellent consumer and 
trade support,” Sunshine picked up 
less than 1% of the chewy cookie mar¬ 
ket last year. 

Other products made by Sunshine 
are Fig Chcwics, Krispy Sal line crack¬ 
ers, . Hydrox cookies, Vienna Fingers 
cookies and Cheei-It crackers. Sum 
shine spent slightly more than S2.5 
million in measured Imcdia, all iin spot 
tv, foriiis cookie and cracker products. 


Andrew Jergens Co., AB’s personal 
care products division, spent 57.8 mil¬ 
lion in measured advertising in 1985, 
more than half of ithal on spot ;tv. This 
contributed to the parent company’s 
growth in spot tv spending from only 
5804,000 in 1984 to 56.9 million in 
1985. 

Saks of Jergens products rose 10% 
to 5147.1 million paced by.Jergen’s liq¬ 
uid soap, currently in third place in 
that growing category, with a 9.8% 
share, behind market Leading Minnc-, 
tonka and Procter & Gambles Ivory; 
Minnetonka created the category, in 
1980. • ■ 

In the hand4and-body moisturizer 
category, Jergens is No. 2 with a mar¬ 
ket share of'l I%.behind Chescbrough- 
Pond’s Vaseline Intensive Cart, which 
commands a 19% share or the market 

American Brands’ hardware and se¬ 
curity division, which consists of Masr 
ter Lock Co., Pinkertonli Inc., Prestige 
Group of Gatlahcr. MCM! Products 
and a portion of Swingline Inc., had 
increased sales of 8.8% over the previ¬ 
ous year. This represents the highest 
increase among all AB divisions. Mas¬ 
ter Lock spent 51:3 million in mea¬ 
sured advertising* slightly greater than 
in 1984. Master Lock manufactures 
250 padlock products. 


ADVERTISING EXPENDITURE* 
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Guide to corporate boxtops 

ConsoWaled Apex Systems is ranked 51st among 
the 100 Leading National Advertisers picked by An 
Ag£ in this issue and based on lcial !U.S. advertising ■ ~ 

spending in 1985, which is reported in this box either - 
under Woridwidd or UJS. bold headings. 

Consolidated Apex Systems is based in Garden 
State Estates; M. JJ 

GAS reports on a calendar basis like most oMhe top 
100. However, should a company report on a fiscal 
basis, the years heading the column would readj' 

1986 and 1985, if the fiscal year closing date occurs 
before this issue was published. 

The advertising figure is a composite of CAS’s 
media spending, boIh measured and unmeasured: 
contained in ithe tabular breakout at the end of the 
text in each iprofile See ’Where Ad Ace got its data* 
on Page 16 tor an explanation of the the tabular 
breakout. 

Division safes are: the business segments: as defined by CAS and their sales fori comparable 
years. However, should 1C AS have too many divisions to fit :iirto-tlrve box. the editors combined 
those segments .into ’other.' In .this case, CAS segments Ion its specialty meals and chicken 
broiler, production—both providing minor: contributions to its strong industrial base—were 
merged into ‘other.’' 
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(309) 8-8000 
AMERICAN TOBACCO CO. 
ttimfofd, Conn. 

Cwporst* risnonml 

T.C Hay*. exec vp 

Msrkslinfl Paraoemal 

W J. Moore, vp-tdv 
W.C Sieve won. mill controller 
M J. OlNcitl. mktj service* dir 
E.T. Bonnett. ir nch analyst 
H.W. Bahrenburg. prod mgr, Carlton 
EJ. G cacti. prod mgr. Lucky Strike 
J J. Melku. m edits mgr 
W. Deg cn bard l, media super 
CH. Mullen, sr vp-ssle* 

T.Fi. McGuire, mgr-sales open lion i 
AtfvartlUng Aasncy 
Laurence, Charles, Free A Lawson. ,N*w 
York—Carlton, Lucky Strike, Silva Thin*— 
Albert Magnane, Malcolm Minor, vp»- 
mgznt supers; Thomas Keane. R. LaFrance, 
sect supers. 

SUNSHINE BISCUITS 
Woodbridga, HjJ. 

Markallng P*fs*nn»t 

Joseph PL Simrany, yp-mktg 
Alan B. Hiller, mgr-new business & spe- 
rialtymkig 

Harold B. Dentine, group prod mgr-crack¬ 
er* 

Robert M. LJory*, group prod ragr-cookics 
Hedy Britton, sr prod mgr-cookics 
Richard Gomel, wprod mgr-cookics 
Gerald Jan txi, sr prod mgr-cracker* 

William Shadrach, srprod rogr-erackcr* 
Alexander Niabbli; mgr-idv. & mkig ser¬ 
vices 

Carol Goggim. consumer relations super- 
home economist 

Christine Dominik, mktg-consumcr nch 
coord I 

Advartlalog Agoncy 
Sherwood it Schneider, New York—Mar¬ 
vin Schneider, chmn-ceo; Lew SberwoodJ 
president; Brendan iHlwk, exec vp-jcnl mgr; 
Jim Williams, acct super, 

FRANKUH LIFE 
INSURANCE CO. 
SpriogfWld, IIL 
Marketing P*r»«nn*i 
Jack Watson, sr vp^mktg 
T.Mj Costa, vp. dir-saJes :promo 
SOUTHLAND LIFE 
INSURANCE CO. 

Dalian 

Marketing Ptrmonn«l 

Joe W, Hopkins; sricacc vp-wiktg officer 
Virgili L. Hooper, second vp-dir special mkts 

JAMES B. BEAM 
D1STILUNO CO. 

Chicago 

Mark*ting P*r*onn«l 

G. Lane BarnelL vp-dir mil** adv 
BJ. Btlpccrkowycz. adv mgr 

AdvortSalng Aganclas 
Boxcfl. Jacobs, Kenyon k EckhardL Chi¬ 
cago—Jim Beam. Jim Beam and CpLi 1 - 
N orton X.: O’Meara, mgmt super; Charles 
Brom. aca super. 

HCM. Qikago— Beam’s Kack Label pre¬ 
mium bourbon. Beam’s Choice premium 
bourbon. Imported Kamon coffee liqueur. 
Imported Kamora decaffeinated coffee li¬ 
queur. Peter Heering cherry liqueur, UTU 
orange liqueur, Aalborg Akvavit, Ga mend 
Dansk Bitters. Spey Royal scotch. Chateaux 
cordials. Dark Eyes vodka—D. 1 Brashean. 
mgmi super. 

MASTER LOCK CO. 
MIIwiuIm 
Markotlnp P»r»onn»l 
Peter U. Jung, vp-mkij 
Hirv Schneider, mgr-mktg. communica¬ 
tions 

AdvortMIng.Agancy 
Cramer-JCrassclt, Milwaukee—consuiner 
trade, inll adv—W. Faudc, acct super. 
WILSON JONES CO. 

Chicago 

Marketing For*»nn»l 

AE. Fontenot Jr,, vp-mktg > 

R.F. Smock, vp-adv & mktg services 
M.A Roscnfddt, adv mgr 

Advortlaing Agoncy 
Al Paul Lcfton Co.. New York—Jack 
Stack, vp; Robert Ellis, vp. 

ACME VISIBLE RECORDS 
Croaot, Va. 

Markotlng ftrsontnl I 
Irving M. Sloan, adv mgr 

AdvortlalnB Agency 
Al Paul Lcfton Co., New York—Jack 
Stack, vp; Larry Wilson, acct rep; 

ACUSHHET CO. 

Now Badtord, Maaa. 

QOLF DIVISION 
MarksUng iP*r»or\n»l I 
Robert B. : Forbushi vp-woddwide mkig-golf 
JOhn W. H6agland. business :mgr-golf balls 
Theodore S. Ingalls,business mgr-insl mkl 
Robert A. Shell J business mgrrjppsrcl 
Gerald M. Beilis, business mgr-accessories: 
RUBBER DIVISION 
Mhrka ting iParaonnal 1 
J»trt:ei G. DeNiello, vp-mk'.g riivtl 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 

















Richard A. Bugg. dir-mkig 4sales 
Roger M. Komig. field sales mgr 
Ernest P. Amaral, mgr- nill sects 
Jack W. Wagner, mgr-nall acets 

Advertising Agency , 

Humphrey Browning MacOou- 
gall/Crea/ner, Boston—John McNamara;, 
acci super-golf div; Marty Curran, acct 
super*rubber div. 

PINKERTON'S 
New York 

Marketing Parmonn*) 

C. Gehrmann Holland, at vp, sales 4 mktg 

Advertising Agency 
Douglas J. Turner; Newark. N.J.— 
Douglas J. Turner, acct isupcr. 

ANDREW JERQEHS CO. 

Cincinnati 

Marketing Personnel 

Robert L. Dom, pace vp-mktg 

Rodger V. Reed, vp-mkig 

Linda D. Cornell, vp-new prodidcvel i 

D. Tim Zimmerman, dir-prod mgmi i 
Richard R: Origin, vp-salcs 

Advertising Agenoy 
Ally 4 Cargano. New York—Jcrgeni lo¬ 
tion. Jergens Aloe 4 Lanolin ilotion. Jergens 
mild soap.' Jergens Aloe & Lanolin soap. 
Jcrxcni lolioiv-cnrirhed liijuid soap. Gen lie 
Touch suap. plus s gencial line of loilctries 
4 cosmetics—Dennis Visich, sr vp-group 
mg ml super. Charles McMcJIon, vpKmgml! 
super, Peter Fcdyci, a eel super. 

SWINGLINE INC. 

New York 

Marketing Personnel 

Da vid B. Miller, vp^alcs A imktg 

John Sheridan, dtr-rsales JL mkig, business 

machines div 

Fred Weiss, vp-mktg devcl 4 admin 
Jack Shut man, vp-sales, oflke prod div 
Anne Burriu. mktg services mgr. office prod 
div 

John Peters, capon mgr 
William Gibbons, nail sales mgr. consumer 
prod 4 retail stationeryidiv 
Anne Beime. mkig iservices mgr. consumer 
prod & retail Stationery div 

Advertising Agency 
A! Paul Ufton Co.. New York—C. Wil- 
lilam Wolfsion., preside rvt-m grail super, Rob¬ 
ert H.D, Ellis, vp. 

MCM PRODUCTS 
Old Greenwich, Conn. 

Corporate Personnel 
R.P. TruilL president-ceo. 

Marketing Personnel 
Daniel Roberts. nail sales mgr, W.R, Case 4 
Sons Cutlery Coj 

Richard B. Turner, vp-salcs. professional 
div. Marson Corp. 

Robert M. Hewson. vp.sales; con- 1 

sumer/hardwarediv. Marson iCorp. {: 

Craig M. Meyers, vp-salcs; fastener div, j 

Marson Corp. | 

Paul Greenberg, vp-salcs 4 mktg,'Marvcl i j 

Lighting Corp. 

Advertising Agencies 
McDougall Associates, Peabody. Mass.— p 

Marson Corp.i—Dan McDougall. president. 

Paul. Phelan 4 Perry Ltd..—Marson Can- 3 

ada—K.E. McEnimey. president. 
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LIGGETT 


Liggett Group,, Inc. formerly Liggett & Meyers Tobacco Co. 
became a division of Grand Metropolitan Ltd., another large 
conglomerate. In 1986 GrandMet sold Liggett to Bennett S. LeBow, a N.Y. 
based investor. The: purchase price was: reported to be $13:7 million. 
LeBow has no previous experience in the tobacco industry. Liggett, the 
smallest of the major U.S. cigarette manufacturers, has in recent years 
relied mainly on business in the generic and private label sectors. 

Robert E. Giliis, a partner of LeBow, will become chairman of 
Liggett Group Inc. and K.v.R. Dey will remain president and CEO. 

In> 1987 Liggett announced layoffs of more than: 100 hourly 
manufacturing employees, saying the cutbacks: were necessary because of 
reduced cigarette sales. 
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R: REDACTED MATERIAL 


Subject: .ROBERT LEE KERSEY, JR.: A BIOGRAPHY _ 


The following vs a complete biography on Robert Lee 
Kersey, Jr. from the'AMERICAN MEN & WOMEN OF SCIENCE 
(1986): 


PERSONAL: REDACTED 

EDUCATION: BS, University of Richmond', 1948 


WORK HISTORY: 


MEMBERSHIPS: 


Standard Oil Company of Indiana/ 
assistant project chemist, 
1948-53 

Liggett &. Myers Tobacco Company/ 
chemist, 1953-65 
Liggett & Myers Tobacco Company/ 
special assistant to director 
of research, 1965-70 
Liggett & Myers Tobacco Company/ 
manager/product development, 
1970-75,. 

Liggett & Myers Tobacco Company/ 
director/research, 1975-78 
Liggett & Myers Tobacco Company/ 
vice-president, 1978-present 
Liggett & Myers Tobacco Company/ 
chief research officer, 1981- 
present 

REDACTED 


RESEARCH: 


Tobacco and tobacco products research 
andi devel opment 


EMPLOYMENT CLASS: Industry 


PRESENT ADDRESS: Liggett & Myers Inc. 

Research Department 
West Main Street 
Durham, NC 27702 
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Cigarettes 


The American Tobacco Company, (Subsidiary of American Brandi, Inc.),, 
Executive Offices: Six Stamford Forum, P.Q, Box 10360. Stamford. Connecticut 
06904 - 2380 . Telephone: 203-325-4900. Telex: 643-874. Personnel: .nomas C. 
H&y.s, president and chief executive.officer; Cleveland 1C. Kern Jr., ssrvor v*ce 
president-operations; Charles H. Uullfen. senior vice president-sales; Wdfcam J. 
Moore. viceipresidenriadvenisino; Richard H. Morrison. vice presklefitTTinufcC- 
ture arid leal; Robert. S. Sprinkle, lit; vice president-research and idev^dpmerr^ 
James H. Wells, vice president-field sales; Vivian A. Parks. J/.. vice-presttserit 
and controller; Dudley L. Bavertein. J/.. treasurer; Robert M. Bouse, Peal pur- 
chases director. Durham. M.C:;,Gerard K. Coiley. purchasing d-rectcr. RrCh- 
mond, Va; John H. Haceri leaf services director. Richmond, Va. Plan*, locations: 
Pettigrew and Black we I* Streets, Durham, N.G. 27701-3624: John V/ Tucker, 
manageri Telephone: 919-682-2101. M. Scales Street, P.fckJsvSle. NC, 
27320-2906. L.M. Tillfe/. manager Telephone: 519-349-6261.2009 Eas* Grace 
Street. Richmond. Va. 23223-7062. W£j. Gates, Jr., manager, re'ephone* 
804-643-2821. Principal cigarette brands; Pall Mall. Lucky, Strike, .areyion, 
Carlton. Silva Thins. 

Brown & Williamson Tobacco Corp., Executive offices: 1600 3ro a? & WB- 
liamson Tower, Louisville Gaireria, P.O.Box 35090, Louisville. Kentucky -C2c2- 
Telephone: 502-568-7000. Tele/; 204115. Cable: BROWNSON LVL. Personnel: 
R.J. Pritchard, chairman and chief executive officer, T.E. Sandefur, Jr., p'esid&'rt 
and chief operating officer; W.L. DeWitt, senior •-r.ee president; 3:1/. Lo.vden- 
back, senior vice presides t-human resources; E. Pep pies, senior ^ce pres'derrt 
and general counsel; G.J. Hegor. senior vice president. finance; T.E Wr, eha : r. 
vice president-corporate marketing; C.J. Dunn, consultant; J.S. Heier. cz. v«3s 
president-corporate communications; KA. Reeder, vice president-rrir.^^ct'jr- 
ing and leaf processing; FtH. Sachs,, vice president-^*/ and cecur/ cenerai 
counsel; 6:6: Kohntrorst v,ce president research development and esrcreerinc. 
Plant Ideations: 60D K. Chestnut Street. Winston-Saiem, North Cz'0 : .r3 271C2 
E.Tl Parrack. Jr,, vice president and general manager. T~.e:>~or^: 
919-722-5125;. 2600 Weaker Read. Macon, Georgia 31202. RGi Hi.vK ir.% 
branch manager. Telephone: 9T2-743-0561. Leaf processing plantc/c U Export 
Leal Tobacco Company: Cid SiantOnsburg Road, Wilson. NonnCarols£7653. 
C.M. Gibbs, branch manager. Telephone: Si9-291-4700. Products: ccarer.es. 
smoking tobacco, pipe tobacco, chewing; tobaccoj snuff. Principal ccarette 
brands: Barclay. .B&iaif. .Kc-dl P.aic-igh. Richland. Viceroy. 

G.A. Georgopulo Si Co., Inc., 48 Stone St;. New York. New Yo*7 :G064. 
Telephone: 212-425-7043. Telex- 226238. Cable: GEORGOPO. Prod^rfs: eda- 
rettes and small cigars, importers of cigarettes and tobacco products. Principal 
brand: Rameses II. Turkish Special. Andron. 

Larus & Brother Co., Inc., House of Edgeworth; 5721 S out! Laburnum Av?j. 
Richmond. Virginia 23231. Telephone: 804-r222-3S£0. Cable: EQGEA'C-R > ri. 
Personnel: W. Brooks George, chairman of the board; R.S. Pless. presdent anc 
chief executive officer; H.B. Robcien. secretary-treasurer. Minufeeders, im¬ 
porters, distributors Principal brands: Rothmans; pipe tobacco i— Edgeworth. 
Holiday, 

UiggpU Group Inc., Liggett A Myers Tobacco Co,, Main & Fuller Street, 
Durham. North Carolilrifc 27702. Telephone: 919-683-9000. Telex: 575407, Per¬ 
sonnel: K.V, Oey. Jh. president and ahief executive officer; JoslahiS. Murray, 
vice president, genera! counsel and secretary; David M Welsh. vfce p*es- : dent. 
finance; James C. Turner, vice president, product assurance & eperaaor-s; Har¬ 
old A. Grant, vice president; sales & marketing; Donald E. Molt, vice rresi-dem, 
personnel & employee relations; Robert L Kersey,-Jn; vice president research^ 
Products: cigarettes. Principal brands:! & M, Chesterfield. Lark. Eve. G~srics/ 
private labels. 

Lorillard, Executive Offices: (Attn. S. Ridgway) 666 Fifth Avej. New York. New 
York 10103. Telephone: 212-841.8500. Personnel: J. Robert Ave. president 
chief executive officer; Alexander V/. Spears, executive vice president-opera¬ 
tions & research; Richard H. Orcutt, senior vice president-sal Os; R. 

Tedder; senior vice president, loaf & support services; Arthur J. Stevens, s erikwr 
vice president-general counsel) ;M. Alfred Peterson, senior vice c-rescant-tH 
nance; Joseph P. Mastandrea. vice president-salOs; Lou Gordon, vice p-oskfer.*- 
trade development; Sara RJ.Ridg way/vice president-public relations; Louis E. 
Burch, director-leaf purchasing; Thomas H, Mau, senior.viceipreskjem. adverts- 
ing and brand management Roger P. Edwards, vice president, manufacturing. 
Operations center: 2525 East Market St.. Greensboro, N.C. 27401 -AAV* 
Spears; oxecutwo:yk^^reside^ftitrations'andureseardh;. Oowey. R Tedce*. 
senior vice president-leaf iand support services* Fred 'J: Schultz:yyice p.-^s>d€-nr'' 
research and development; Roger B: Edwards, vice i president-man^acojrirg, 
Louis E. 8uroH; director-leal purchasing. Plant Ideations: 2525 East Mirke: SL. 
Greensboro, NjC. - Major Bov/es. general manager; 3029 Muhammad lAT Bivd./ - 
(Maif Box 1018). Louisville, Ky. 40212 - Gene Rains, general maracec Gtd! 
Halifax Road. (Mail Box 3200). DanvillO. Va. 24541 - Lawrence V/. Ammons. 


TOBACCO INTERNATIONAL—17 


•t z~e r Z' “arager. Products: cigarettes; cigars, chewing tobacco . Principal 
u-arcs <-carerias) Kent Fittea KentiFilter Box. Kent Filter 100s, Kent III Filter. 
Ken: F.::e* :C-3s (Menthol), Kent Hi:1:00s..Kent lit Box 100s, Kent;GoldeniLighis 
" ‘r -. er: Gc'-cen L;ghts Filter (Menthol); Kent Golden Lights Filter 100s. Kent 
Gvcsr. L-:x:s 100 s (Menthol); Newport Filter (Menthol)j Newport Lights Filter 
Ne wport Filter Box (Menthol). True Filter. True Filter (Menthol). True 
Gc Fee* Bor.. Kings & 100s, Satin Filler, Satin Fitter (Mfenthol), Triumph Filler, 
Tr j-pn R.;?* (Menthol); Old Gold Filter, Old Gold Lights Fitter, Old Gold 
Sra crts. Spr.nc Filter, (Menthol), Max Filter, Max Filter (Menthol) . (AlllFiUer) 
<sh;. Gp-csni Ugh:s Box 80S. Kent'Golden Lights Box 100s, Newport tODs, 
hr-cort Bor 1 CCs. Newport Lights 100s, Newport Lights Box 80s. Newport 
up-js iDOs, Newport 25s, Newport :25s & IDOs. 

Luckert Tobaccos Inc.,,222 So. First Sl„ Suite 304, Louisville, Kentucky 
4;-2C2-*5S:. Telephone: (502)562-9283; Telex: 204153. Personnel:’William Rj 
Ve-=-r. P*esd 5 r ! Plant location: Compagnie Des Tabacs Comme II Faut. P.O; 
r^r 797; Port auiPrince. Haiti, category of business: wholesale exporter. 

Park Avenue Tobacco.' Iric., 1C00 Jefferson iDavis Highway. Richmond. Vir- 
al'Ls 2322A Telrphooe: (804) 23318106. Telex: 9103805282. Personnel: James 
-CA-c, ard CEO; Roy Jorstad, executive vice president; marketing; 

-Z"Z director ofimarketing. (Associated with Reemtsma Inlernational 

VvestGermany), Products: cigarettes. Principal brands: West: 
AsiC*. *776, Knighlsbridge. 

PmiSp Worris Companies Iric., Executive Offices: 120 Park Ave., New York, 
•PTA Yc-rk vCvi7. Telephone: 212-889-5000; Telex: 212 878-2996. Personnel: 
HLTvsh V-£*v,s?i. chairman of the board and chief executive officer; J6hn A. 

pre<:ceot; Hugh Cullman, vice chairman of the board; R William Mur- 
.-2>\ -."ce cramran ofithe board; James ;L. Ferguson, vice chairman of the board; 
Frsr < S. Prshik, vice president-Rhiliip Morris Inc.; president and chief executive 
CJrct' - Pti o Morris 'JJS.A ; Philip L Smith, vice chairman of the board; Thomas 
r. fftc. senior vice president and general counsel;: Stanley S. Scott, vice 

p'^rscert, p'ecror of corporate affairs; Eugene J.T. Flanagan vice president, 
s-eix-riary. ere asscciaie general counsel; William K. Howell, president and chief. 
e; ec,r. e r/'cer-M/i ier Brewing Co;; Eriud IHouminer, senior vice president, plam 
nrc. VAii^-r L Campbell, vice presidenbPhilip Mbrris.lnc.; executive vice presi-i 
->''£- r crPf : uip Morris UJS:A:; Geoffrey C, Bible, president and chiefi 
e>*=-::_T-e i*‘cerrPr.i:ip Morris International; William J. O'Connor, senior vice 
deepen, zzrr. r.-stfatibn end human resou.xes; George R. Lewis, vice president: 
arc veay-rert Pr::5.p J. Reilly, president and chief executive ofticer-Mission Viejo 
Real/ Gtc.vO.lr!c.; Carios E. Salt|jero. vice president-Philip Morris lnc.;;execu+ 
t'- e . -Philip Morris Inlet national; R. Nelson Beane, vice president 

er-z zcrv.'s. e*-“hi:ip Morris Companies Inc.; Richard L. Snyder, vice presldent- 
rrt'iz. V-v" s sre ; executive vice:presIdent+Philip Morris International; Hans G. 
S::*" se'-c* ,'ce president; chief financial oriicer-Phiiiip Morris Companies Inc.; 
A e; -- re* -c^zz .rar.. associate general counsel; vice president and general 
cc=.'':se--Pr ‘o Morris U.S.A.; Bruce S. Brown, staff vice president and director; 

Companies Inc.:; Gene A Knorr; staff:vice president. Wash- 
<V.?r rea;Morris Companies Inc.; F. Robert Kurimsky, staff vice 
and communications services-Pnilip Morris Companies 
'vc;*. 7,'uiz~ C. Sm:y, staff vice president and general auditor-Philip Morris Com- 
;.-c. Tmliarri K. Tiransue..Staff vice president. personnel-Philip Morris 
>c.; ’Aark A. Serrano, vice president-Philip Morris Inc.; executive 
v.^e -.-es-dr- - :. operatidns-Philip Morris U.S.A.; James T. Breedlove, assistant 
secretary; ?n:;p Morris Companies Inc. Philip Morris U.S.A, Executive offices 
2 .rc oYicers sted above with the following additions:, FrediJ, Laux, senior vice 
'O' 5 co~o l ; Albert J. B:ssmeyer HI, vice president, business deveIop- 
rr-e*n W.‘ J'yn Carr-obell, senior vice president, plant operations; Vincent :J. 
S>cre-'a:o. .*>e pres dent; sales; O. Witcher Dudley, vice president, leaf; John 
Ji 3- -3; ss-ncr v*iC5 president; trade development; Dr. Kenneth S. Houghton, vice 
presc-ent resesrch and development;, Harry G. Steele, vice president, finance 
arc ac-mrisrauon; Guy L. Smithy IV, vice president, corporate aflairs; George 
W:3. Taylor, /tee president, engineering; James L. Thompson. Jn. vice presl- 
de-T. r-rd 2 *. Horace ?. Jones, controller; David Dangoon vice president; brand/ 
pr-'TCTon's; rew.-n J. .-/cQuigg, vice president-sales development; Lawrence W, 
p*=scem-field! sales. Philip Morris International. Executive offices 
a-d racers: isredi above v/itri the following additions:. John E. Kramer. Jr.; 
Oecr.cr cf Var-ce and treasurer; Frank .!. Toscano, controller; Elizabeth Butson. 
v'es C'es^Ce*:: marketing services; Aleardo G. Buzzi, president. EEC; Dinyar 
p*-CSCent. PM Asia; Marc Goldberg, executive vice president LLA/f; Rich¬ 
ard A- Hutcrji'son. Jr., senior, vice president LA/I; Thomas M. Kearns, vice 
presoersL finance;. Lee Poliak, vice president; Bernard Beaurpere, vice presi- 
de-TL persoTzveL Walter Thom a. president. EEMA; William H. Webb, managing 
dir. PM AusvaJia; Andrew Whist, vice president, corporate affairs; Martin D.J, 
Scss\ vice president, international planning. Factory Locations: Richmond Mfg. 

-2601 Commerce Road (Mail: P.O. Box 26603). Richmond. Va: 23234. 
i efaprsone. 80^-274-2000. Personnel; V/. John Campbell, senior vice president, 
Diant ooerafiocs; Ronald IA: Lively, general manager, manufacturing. Richmond. 
U>je?ri\9 PtanM 930 Maple Street (Mail: P.O, Box 1498), Louisville. Ky. 40201. 
Tbtecnooe: 502-566-12341 Personnelj William R, Moore, general manager, 
rrsartHacruripg-—Louisville. Cabarrus Ptan1 T 3321 Highway 29 South {Mail: Box 
1 C*93i, Concord. N.C. 28025, Telephone: 704-788-5000.-Personnel: Newton O. 
Fd.v-er. ^er.e'al manager Cabarrus operations Research & Development Cen- 
ter-^SOt Ccmm.-erce Road, Richmond; L Va. 23234i Personnel: DrV Ke'rihetfflBT 
. r^ugrduon.'VToe ^ president'• research and'i deve I opmc'nt; Dr. Thomas S. Osdene. 

science and technology. Products: cigarettes. Principal ibrands: Marf- 
tx)'o. M-sfil. Benson & Hedges 100’s, Virginia Slims, Parliament Lights, Cam- 
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bridge. Players. Saratoga. Philip Morris Commander. English Oats. 

rjj Reynolds Tobacco Co., Subsidiary of RJR Nabisco. Ihc., Has 2 Operat¬ 
ing 'Units. R.J. Reynolds Tobacco USA and R J. Reynolds Tobacco International. 
401 North Main St.. Winston-Salem. North Carorna 27V02. Telephone: 
919 777 - 5000 . Telex: 806-483. Cable: use Winston-Salem Address. Personnel: 

E A Horrigan. Jr., ohairmaniand CEO-R.J. Reynolds Tobacco Co.; G.HJ Long, 
president and! CEO-RJ. Reynolds Tobacco USA; F>1 Christopher, executive 
vice president, manufacturing and technology-R.J. Reynolds Tobacco Co.; R A: 
Emken. executive vice preskfent-RJ. ReypoIdS Tobacco USA; R.Angiuoli. presi¬ 
dent. R.J. Reynolds Tobacco USA-saJes and distribution; R B. Beasley, vice 
president, field sales-RJ. Reynolds Tobacco U5A;;R.E. Clements, vice presi¬ 
dent. leaf buying-R.J. Reynolds Tobacco USAr Of RotwteOiMarco; -sentorivicei, 
... pfeskient.v’research, and development-R J. Reynolds-Tobacco-USA; J.B. 
Dempster, vice president, materials managemcnt-RJ. Reynolds Tobacco USA; 
Y:W. Ford; Jr., vice president; field sales-R.J. Reynolds lobacco USA; JjJ. 

. GanglOff, vice president finance and chief financial officer-RJ. Reynolds 
Tobacco USA; L.W. HallJ Jr.. vice president, marketing development-R.J. Rey r 
nolds Tobacco USA; R.A. Kampe. preskfent-RJ. Reynolds Tobacco Develop¬ 
ment Co.; Clyde VV. Fitzgerald, senior executive vice president-RJ. Reynolds 
Tobacco USA; C,E. Snyder, vice president. production-RJ. Reynolds Tobaoco _ 
USA; J.R. Trulove, vice president. distribution-R.J. Reynolds Tobacco USA; 
Victor M. Lynnj senior vice president-business planning-RJ. Reynolds Tobacco ; 
Co.; Joe F. Morgan, vice president-engineering and facilities development-RJ. 
Reynolds Tobacco Co.; Wayne W. Juch 2 tz. senior vice president and general 
counsel-RJ. Reynolds Tobacco Co.; David B. Ftshel, vice president, public rela¬ 
tions; W. Eugene Ainsworth, Jr:, vice president, government relaiions-R.J. Rey¬ 
nolds Tobacco USA; MjE. Butcher, assistant manager, leaf processing and 
storage division.R.JJ Reynolds Tobacco-USA; Marvin R. Martin, vice president, 
information iresources-R J. Reynolds Tobacco USA; WiG. EnlOe, Jr., director, 
pur chasing-R.J. Reynolds Tobacco-USA; JJT. Winebrenner, senior vice presi¬ 
dent. marketing-R.J. Reynolds Tobacco USA; D.K. Isbister. vice president. 
manufacturing-R.J. Reynolds Tobacco USA; TJ. Sullivan, vice president, trade 
relations-R.J. Reynolds Tobacco USA; K.J. Keiser, group director, purchasing- 
R.J. Reynolds Tobacco USA; W.W: Kibler. Jr., group personnel director, opera- 
ti:ons-R J. Reynolds Tobacco USA; ;WiE. Mdffitt. personnel director, production/ 
quality asstirance-R.J. Reynolds Tobacco USA; DP. Montgomery, vice presi¬ 
dent manufacturing engineering-RJ. Reynolds Tobacco USA; E;N. Monahan, 
vice president, planning-RJ. Reynolds Tobacco USA; R.L. Morgan, director, 
quality assurance-R.J. Reynolds Tobacco USA; G.T. Baroody, group director, 
marketing services-R.J- Reynolds Tobacco USA; Tom Ogburn. director, public 
relations-RJ. Reynolds TobaccoUSA;;R.R. Gordon, Jr., vice president, person¬ 
nel; W M: Hildebolt. vice president, research and development-R.J. Reynolds 
Tobacco USA: G.W. McKenna, vice president-marketing planning-RJ. Reynolds 
Tobacco USA. Products: Reynolds Tobacco USA manufactures more than 50: 
brands in the U.S. i.« one major tobacco product classification: cigarettes, Ciga¬ 
rettes: Bright 100s (menthol), Game! Regular (non-filter). Camel Fillers, Camel I 
Filters Hard Pack, Carnet Lights, Camel Lights Hard Pack. Camel Lights lOOs. 
Century Filters, Century Filters 100s, Century Lights. & Century Lights 1:00s, 
Century Lights Menthol 100s. Doral Filter. Doral !l 00s. Dora! Menthol. Dorati 
100s Menthol,,DoraMJUra Lights 100s, Dora! Full Flavor 85s, Doral Full Flavor 
100s, More. More Menthol. MOre Lights 100s (box). More Ughts 100s Menthol 
(box): Now Filter, Nov/ Box, Now Menthol, Now 100s Fitter, Now Rlter rOOs Box, 
Now 100s Menthol, Ritz 100s (box). Ritz 100s Menthol (box). Salem. Salem 100s 
(menthol). Salem Lights (menthol), Salem Lights 100s (menthot). Salem Ultra 
(menthol). Salem Ultra 100s (menthol). Salem Slim Lights 100s (menthol; box), 
Salem Ughts 100s (box) j Vantage Filter. Vantage Menthol J Vantage 100s, Van¬ 
tage 100s Menthol. Vantage Ultra Lights. Vantage Ultra Ughts 100s. Winston, 
Winston Box, Winston 100s. Winston Lights. Winston Ughts 100s. Winston Ultra 
Lights. Winston Ultra Lights 100s. Winston Lights 100s box, Winston Lights box. 
RJ_ Reynolds Tobacco International, Inc. the international operating unit of R.J. 
Reynolds Tob. Co., a subsidiary of RJR Nabisco, Inc., Reynolds Plaza Complex, 
401 North Main Sl. P.0, Box 2959; Winston-Salem. N.C. 27102. Telephone: 
919-777-5000. Telex: 8C6483 RJRTIl WSL. Cable: REYNOLDS WINSTON- 
SALEM. Personnel: Lester W. Pullen, chairman and chief executive officer; 
Lester W. Pullen, chairman and CEO; Date F. Sisel, president; Klaus D, Langnar, 
exeuctive vice presidenl; Locke M. Newlin; executive vice president; EdWard J. 
Lang, exeoutive vice president; Howard M. Banwell, vice president, marketing; 
Wolfgang D. Dahne. vice president, research & development; H. Gene Wick, vice 
president, operations; Charles H. Jennings, senior vice president, human re¬ 
sources; Richard J. Marcotuliio. vice president, public affairs; Japp UiUenbbg- 
aard. vice president and chief financial officer; Peter J. Van Every, vice president 
general counsel and secretary: Headquarters and plants worldwide;. RJj Rey¬ 
nolds Tobacco International, S.A.. 12*14 Cbemin Rieu. 1211 Geneva 17, Swit+ 
zerfand;. R.J. Reynolds Tobacco GmbH, Mdria-Ablass Platz 15, P.O. Box 100 
885. D-5000 Cologne 1. West Germany;. Berlin plant. 12-21 Waldeslrasse, P.O. 
Box 22. D-1000 Berlin 51, Germany;. Trier Riant, Diedenhofener Strasse, Indus- 
triegelande Monaise. P.O. Box 4060, D-5500 Trier. West Germany;. N.V.R.J. 
Reynolds Tobacco/Gosset S.A.. 6 rue Gabrielle Petit. Straat 6. Bruxelles 1020. 
Belgium;. R.J. Reynolds Tobacco France S.A.,171, avenue Charles de Gaulle. 
92521 Neuilly-sur-Seine Cecex. Franc©;. RJ. Reynolds Tobacco Espana. SA. 
Olicina de Representation para Espana, Marques de Villamagna 6-8, 2B001 
Madrid, Spain;. Canary-Islands plant. RJ.. Reynolds Tobacco Company. S.A:E;. 
El Paso. Island of La Palma; Canary. Islands. Spain;: R.J. Reynolds (Portugal)- 
Empresa Comercialde Tabacos Lda. rua dos Soeiros no. 338-4-Esq.|,,i500 
Lisbon; Portugal;. R.J. Reynolds Tobacco (Hdllas) A.E B.E., 2-4 Mesogion Ave . 
Athens Tower , ‘A , ‘, 5th Floor, Athens 11527. Greece;. RJTRoynolds Tobacco 
B.V.. Vreeiandseweg;46. 1216CHJ Hilversum. The Netherlands;. RJR Nabisco 


-Cigarette Manufacturers 


Dis'isione T;aba Cchi S.p.A . Via Correggio 19.20149 Milano, Holy;, R.J. Reynolds 
Tobacco A.B.. Kanatvaegqn 15. S-183 30 TAE0Y. Sweden;. RJ. Reynolds 
Tobacco AG Dagmerseiicn, CH-6252 Dagmerselten/LU. Switzerland;. R;J.: 
Reynolds Tobacco InlT (U.K. ollice): Del Monlo House. 240 ' London Roadj 
Staines. Middlesex TW 18 4JD, United Kingdom;. RJR-Macdonatd line:. One First 
Canadian Place, Toronto. Ontario. Canada M5X1E8;. Montreal plant. 2455 
Ontario Street East; Montreal. Quebec. Canada H2K 1W3;. Tillsonburg leaf 
processing. R:0. Box 310, No: 3 Highway West, Tillsonburg. Ontario. Canada 
N4G 4H8;, RJ. Reynolds Tobacco Co. - Puerto Rico, De Diego Expressway, 
Buchanan Exit State Road 1C5. GPO Box 3509, San Juan. Puerto Rico 00936;, 
Puerto Rico plant. Highway 3 KM 90.4. Box 368, Yabucoa. Puerto Rico 
007G7-0070;. R.J. Reynolds Tabacos do Brasil Ltd.. Praia ids Botafogo 228,13th 
Floor, Caixa Postal 62570, 22.257 Rio de Janeiro. Brazil;. Santa Cruz do Sul 
plant, Rua Assis Brasil 983, Caixa Postal 390. 96800 Santa Cruz do Sul. Rid 
Grandd do Sul. Brazil;. Santa Cruz do Sul ieaf processing. BR 471L Distrito: 
Industrial de Da. Carlota. 96800 Santa Cruz do Sui. Rio Grande do Sul. Brazil;, 
F 2 brica de Cigarrillos El Progreso SiA. Amazonas 3123 Via Azuay, Casilia >. 17. 
Ouito, Ecuador;. Guayaquil leaf processing. Fabrics de Cigarrillos El Progreso, 
S.A., Casilla 193 Guayaquil.-Ecuador;. RJ. Reynolds Tobacco Co. (H.K.,)j,Ltd.. 
7ih & 25*h Floors. Sun Hung Kai Centre, 30 Harbour Road. Wanchai Hong Kong, 
RJ. Reynolds Tobacco Co. Sdn. Bhd., Bangqnan British-American. Jalan Se- 
mantan. Damansara Heights. P.O. Box 11066. Kuala Lumpur. Malaysia;, Kuala 
Lumpur plant, Persiaran Raja Muda. P.O. Box 37, Shah Alam Industrial Estate* 
Selangor; Malaysia;, RJ. Reynolds Tobacco Australia, Inc.. Northpoint, Suite 
2401. Level 24, 100 Miller Street. P.O. Bex 1325, North Sydney. NSW 2060. 
Australia;. RJ. Reynoids/M:C. Tobacco Co.. Minami Aoyama 22. Daikyo Bldg.. 
3rd Floor. 3^6 Minami Aoyama 7-Chome. Minalo-Ku, Tokyo 107. Japan. RJ. 
Reynolds Tobacco Iriternational (Asia/Pacific), Inc., c/o Thong Huat importers 
& Exporters Pte. Ltdj, Suites 1207-1209, 12th Floors Shenton House. Shenion 
V/ay. Singaport 0106, Singapore;. RJ. Reynolds Tobacco International. Inc., c/ 
o Bordalib Consolidated Inc.., P.O. Box 3237. Agana, Guam 96910. Xiamen 
Cigarette Factory, 18 Hu Yuan Road. Xiamen, People’s Republic of China. RJR 
Nabisco Chiria. Sun HOng Kai Centre. 30 Harbour Road. Wauchai; Hong Kong. 
Products: cigarettes, cigars, smoking tobaccos. 

Nat Sherman Company, 711 Fifth Ave, New York. New York 10022. Tele¬ 
phone: 2124751-9100. Personnel: Nat Sherman, chief operations officer; Ron 
RImore, director of operations. Plant address: 629 W. 54th St., New York. M.Y; 
1C019J. Telephone: 212-582-0278/9. Manufacturers^, importers, distributors. 
Principal brands: Nat Sherman. CigareUellos, Cigarexteltos Lights, Cigarettellos 
Filter King; Cigsre?l€l!o$ Filler Queen. MCD. ,MCD Lights. Natural Flier, Natural 
Lights. Slims, Slim Lights, Clove. Mint; Virginia Circles, Virginia Circles Filter, 
Virginia Circles Lights, Havana Ovals, Havana Rounds Filter. Havana Rounds 
Lights. Turkish Ovals. Turkish Rounds Rler. Turkist Rounds Lights; Phantom 
Filler, Jubilee Lights-Gold Filter Tips, Casinos, Cigarettellos Long Filter:Tipped. 
MCD Doubles Filter Tipped. Fantasia Gold Rlter Tipped. Casinos “333“ Filter 
Tipped. #164; Non-Filter. 

Tobacco Exporters International (USA) Ltd-, 2280 Mountain Industrial Boule¬ 
vard, Tucker, Georgia 30034. Telephone: 404-493-1469: Telex: 261394 
TE1AUR. Cable: EDGEWORTH ATL Importers and distributors of cigarettes. 
Principal brands: Dunhill, Craven "A“, Rothmans, ,St. Moritz. 

West Park Tobacco; Inc., 1100 Jefferson Davis Highway. Richmond. Virginia 
23224. Telephone: 804-233-5300. Telex: 510100 3438 (WESTPARK RIC). Per¬ 
sonnel: Peter Kortemeyeq president. (Associated with Reemtsma International 
GmbH, Hamburg; West Germany ): Products: cigarettes. Principal brands: West, 
Delta, 1776. Knights bridge. Astor.- 
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Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 





1985 INDEX OF ASSIGNEES OF U.S. PATENTS 


m 


AMERICAN 1 BRANUS IHC 

131-334 450528 2 /Uip/bnenoer Wrap For Smoking Anc'-es/ 

Paper Sheet And Cartxxi Parbctes Coated W<m 

Cakxm C4rt»te 

219-121 <507535 M£tfiod And Apparatus For Perforating Ua;enaJi 


BRITISH AMERICAN TOBACCO CO CTD GB 
131 -110 1 4553555 C^rene lAikrig Machnes 
242-58 4S53712: f€*d*>g Weo Watenal 

493-42 4525161 Meihoc For Producing Tobacco Smo* e F ilers 


BROWN & WILLIAMSON TOBACCO CORP 

113-694 4497,276 Apparatus And Wei hod For Apgtywg; 

Piasters To Fibrous Filer Maienal 
131-94, 4527570 D«»<eForM 2 nulacrjrJiq AM.CK.-oecs A‘ 

Ar.ach*ng L'ouiF^eces To C^arer.s Toba^ 
Coc-TVlS 

296 4526594 Tobacco Treating Process 

297 4556073 Process For Reduction Of N.t«a:-s Content Of 

Tocaoco 9y Microbial Treatment 
4557260 /.P/?:ocess For Reducton Cl N.tr,*;« And 
Ncotme Content 01 Tobacco By v.ciobtai 
Treatment 

302 4454556 Pr^jnatk: Conveying Tobacco Orypg 
Apca.-atus 

304 4517,992' Tobacco Conduionog Apoata^s 

<528555 Sta-ed Pneumatic Tobacco Cbr.reyng Arid 
Treaong ; Apparatus 
336 41493231 C^a/ene Fdter 
445646-2 C-careHe Rter 
4503669 Ggarerte Mouthpiece 
4505663 Verrstaied Mouthpiece For A .Sry-k>ng A riel a 
451S170 '/“-slated Mouthpiece For A Strok-ng Arac!e 
4527572 Tobacco Smoke Filters 
4555753 Amoie i FAe rs 

<S40GG5 Cgarene Having A Mouthpiece 
4 54 27 54 Fne-ed Cigarene 
45453S’. C-garecte Fitter 

4550740 Mojthptece For A Cigarette Ahc a .C*gareite 
Ki-ong Same 

4557231 R-.ered Cigarene 

339 <5*795-5 Vecrtated Fitter And Smoke Crsce^sng 
Mouthpiece 

156-500 : 451,7046 A*,/Device For Making Grooves in Cigarette: 
F£ers 

4533427 /M. Device For Making Grooves b Cigarette 

Rians 

S53 4514249: /V/Device For Making Grooves b Cigarette 

Filers 

4547253 /M-'Device Fori Making Grooves fn Cigarette 
Filers 

414-4«g 4515518 To-able, Hydrauticaily Powered Ltbng And 

Transport Trailer 

425-394 4535149 Apparatus For Miking Grooves in Cigarette 

F?-:*rs 

493-41 4514160 Method Of Making Filter For A Cigarette 

Product 


PHILIP CJORRtS IHC 

73-36 4S17825 Seli-Cleaning Porxjpmeter 

101-365: 4498390 Method And Apparatus Forifirnbossing Foil 1 
131-75 <534367 Ftoll-Youf-Own Og«rane Mriker 

79 4522214 Method And Apparatus For Coni/oiling A 

Cigarette Maker To Produce A Cigarette Rod 
With Predetermined Moisture Conient 
84 4S35789 Tobacco Rod Firmness Sensor 

94 4492238 Method And Apparatus For Production Of 

Smoke Filler Components 
4535790 Method lAr>d Apparatus For Aligning Oval 
Cigarette Fillers 

276 4509537 /GR/Smoking Corr^x^tkxis/Monocafbonate 

Ester Flavorant 

4538627 /C,P/Smoking Compositions Containing A Bala 
-Hydro*y- Gamma -Ketoesler Flavorant- 
Release Adcfetive 

277 4532944 /C.P/SmoWng Compositions Conta-nng A 

Dvcarbcmate Ester Flavorant-Re lease AdrM^a 
4538628 /C,P/Smoking Compositions Containing A 

Oioxane Diester Ftavorant-Retease Additive/ 
Pyroiued To Ac»d 

45<0004 /C.R/Smoking Compositions Gontarung ,A 
Flavorant-Release Additive/A D*o*ane 
Telracarbcnato 

278 4535791 /C.P/Smoking Compositions Containing 

Apyipyra 2 ine Ether Flavorants/Organoleplic 
4561451 1 j 4 -Diacyl(^?era 2 ine Flavored Smoking 
Compositions 

291 33013 Expanding Tobacco 

32014 Process For Expanding Tobacco 


4497330 process For increasing The Filing Power Of 
Tobacco 

4 532945 /P/Process For Increasing And Maintaining The 
F/tmg Power Of Tobacco/Treating With A 
Crossnnkjng Agent And !An Expansion Agent 
And Healing: Stiffness; Stability 
300 <498486 Tobacco Bate Steam Injection 

327 <532946 Method And Apparatus For Tipping Tobacco 

Leaves Racked in Bales 

33,1 4516589 /M/Noft-Combusabie Carbonized Cigarette 

Filters/Ammonium Or Alkali Metal iSalt And 
Ceitutdse 

336 4S261B3 Filter Cigarette 

<527573 Fitter C-garerte 
<532943 Adjustable Filter Cigarette 
<553356 Cigarette Having A Corrugated Wrapper 

352 4316590 /C.M/Air-Cured Bright Tobacco Filer, Blends 

And Smoking Andes/Rutin. Chlorogenic Add 

353 <510950 /M.P/Foamed. Extruded. TobaccthContainng 

Smoking Article And Method Of Making Same i 
369 < 506684 /C.P/Modified Cellulosic Smoking Material And 

Method For Its Preparation/Precipitation Of 
Metal Salts 

219-121 4499361 Laser Beam Interrupter And Divider 

4499362 Rotary Beam Chopper With Continuously, 
Variable Duty Cycle 

312-312 1 4498714 Overhead Retail Merchandising UritiFor 
Cigarettes 

350-255 <506952 Lons Mount 

486 4519680 Beam Chopper For Producing Multiple Beams 

425-466 4493858 Heated D*e for Cartxxkzed Material 

536-1B 4547568 /C/3'0-(3-P-MethylpheoylH3-Oxo)Propionyt 
Gtucopyranose And Related Compounds/ 
Releasing Flavor Upon Smoking 


JAPAN TOBACCO A SALT PUBLIC CORP JP 
131-282 45S6072 Cigarette Reversing Apparatus 
198-416 *550821 Ogarene Reversing Apparatus 
414^330 <557698 Apparatus For Supplying Cardboards 

412 <5<8S3S Molhod And Apparatus For D^oackmg |A Bo* 
Racked With Compressed Material 


REYNOLDS, R J TOBACCO CO 
29-235 <551897 String Remover 

3<-2<2 4507876 End Seal For Rotary Treating Drum 
53-1542 4539795 Qrieniabon. Accumulation:And Positioning 

Machine 

73-38 4495796 Apparatus And Method For Measuring 

Permeability Of A Moving Web 
<9 4539836 Package Leak Tester 

83-408 4522096 Dicing Apparatus For Sheet Material. 

118-234 4509452 Appficabon C* LiqukJ Additives To Cigarene 

Filter Tow 

131-84 4516585 Method And Apparatus For Producing A 

Multiple-Blend Cigarene 

290 4528903 Process For Producing Moist Snuff * 

29 1 4531529 Process For Increasing FitUng Capably Of 

Tobacco 

296 4554932 Pressure Vessel And Method Of Usmg Same 

352 4545392 /C,P/Tobaooo Product 

359 4 534371 /M.P/Smoking Product/Heal Trealed 

VemvcuWe With TobaccoUke Brown Color 
4534372 /C.M.P/Smoking Product/Tobacco Leaves 

Coaled With Toasted Cereal Grain To Impart A 
Brown Color 


365 4561454 Smoking Artde Having Reduced SktesVeam 
Smoke 

198 347 4502587 Automatic Accumulator For Rectangular 

Articles 

23 ^u 4540U8 VariabtoA* Volume A*,CdrxStonmg System 

4 27-177 1 452 5385 /P/Appticabm 01 AddtivW To Cijar«no fJl*r 
Tow/Spraying Or injecting Wo Gas Flow 
493-42 4S37583 Method And Apparatus For Conveying filter 

Tow 

4S 454 9 675 Manufacture GH Tobaoco Smoke Fillers 

ROTHMANS OF PALL MAIL CANADA LTD CA 
12 s -109 <5572 78 Tobacco Lamina Ahd Stem Processvvg 

304 <512353 Tobacco Drying Procedure 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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1986 INDEX OF ASSIGNEES OF U.S. PATENTS 


) 


AMERICAN BRANDS INC 

12:>*336 4616654 Tobacco Product 


H AMERICAN 

4 458355B 
i 4583559 
? 4624268 

5 4607647 


J TOBACCO CO LTD GB 
/P/Marking Of Smoking Article Wrappings 
Reordering Of Tobacco 
/M/Smokir-g Artictes/Less Smokes 
/M/Smoking Articles/Stain Resistant Paper 
Wrapping ^ 

Apparatus For Monitoring Paniculate Material 
Cigarette Manufacturing Machines 
Pneumatic Transporters 
Preparation Of Oxygenated Ambroxides 
Production o; TobaccoSmoke Filters 
Tobacco-Smoke Fillers 


"brown & WIIUIAMSON TOBACCO 'CORP 
63-SO 4622875 System And Process For Sorting And Opening 

Packages 

131-296 4 630619 Rroseiss For Treating Tobacco 

297 456546a Prccess A.nd System Fcr Msking A Bonded 

Tobacco Product 

303 4562070 Tobacco Treating process 
335 4580564 Cigare!:* Filteri 
4582072 C^z’z'i rider 
460899S Ccz.-ette Filter 
4611607 C«cer€~2 Fitter 

4617946 Tobec-x Smekeif/ouxbpiece And Method Of 

Ms'crg Same 

4620557 C-gerene Having A 1 Mouthpiece And Method 
Ci'Making Same 
339 456SGI5 Ci; ere a* Filter 

221-199 4583657 Ac£p:er For A Package Dispensing iMecttine 


''jAPAH TOBACCO A SALT PUBLIC CORP THE JP 

34-31 45B7743 Method CM Controlling Temperature 01 Drying 

Machine 

45 4578878 Tobacco Drying Machine 

53-529' 4631904 Apparatus For CompressingiCigarettes 
5 7 5 4616475 Package Forming Apparatus 

74-57 4592244 Device For Reciprocally Driving;A,Shaft 

135-94 4574817 Cork,Kr«:e Cleaning Apparatus 

461927,7 Tobacco Fitter Tip Attaching Apparatus 
297 4605056 /P/Pr&iSSS For Preparing Tobacco Flavoring 

Form*/®::ons/COW Water Extraaion Of Leaves 
Mixed Wei Glycerol 
317 4566471 Cutting Apparatus 

V9B-399 4 630724 Method And Oevioe For Forming A Rev. Of i 

Fi'ter-Ti: Cigarettes 

241-30 4627577 Flew Ccc.L'Ol System I ill Shreddfng iMachme 

37 4632318 Kruli Feed System In iRotary Drum Cutter 

384-13 4571011 Oil Bearing For Anally Beciprocsling 

Snail 

493-49 4575368 Method And Apparatus For Making Filters 

164 4581004 Paper Pressing Device For An Arbor Turret 

Packaging Machine 

568-384 4609764 /F'ProcessFor Converting ;lnac;ive-Type 

Stereosomers In Synthesized Serrioorn-c :lnto 
Active-Type Stereoisomer/Chromatography, 
Racenwabon. Epimerizalion 

JAPAN TOBACCO INC:JP 

-*■ 131-109 4607645 ShredPsd Tobacco Supplying Device Fori 
Ogarese Making Machine 
336 4583560 Tobacco Smoke Filter 

198-419 4614263 C>gi'€~e Arranging Apparatus 

493-84 4605390 Packing Container Forming Apparatus 


/ 

PHILIP MORRIS INC 

53-148 4571917 Apparatus For Packing Oval Cigarettes 
131-73 i 4619276 /M.P/Tobacoo Processing/Applying Liquid 
Foam To Tobacco 

64 4567902 Tobacco Trimmer Device 

4592705 Slitter Knife Advance Unit And Method Of Use 
94, 4595.257 Method And Apparatus For Tipping Smoking 

Articles 

275 R922055 /C.P/Cocked Flavors For Smoking Products/ 1 

Cigarettes 

276 4592373 Smoking Compositions/HeierocycJi-Hyd.'Oxy 

Substituted ICirboxlyic Add Derivative As 
flavor Additive 

260 4595027 Rod Weight Control For A Cigarette Making 
Machine 

291 4574019' /MJP/Process Fo* Increasing ;The Filling Power 

Of Tohacco/SprayjngWith Supersaturated 
C 2 k:*urr. Citrate Solution 

297 <539435 /P/Tobacco Treatment,/Removal Of Potassium 

Nitrate From An Aqueous Extract And 
Replacing With A Potassium Satt; Nontoxic 
<626947 ProcessFor Modifying The Flavor 
Characteristics Ol lBright Tobacco 
308 4556469 /P/Process For Dissimilaiory Denitrification Of 

Tobacco Materials/incubation. 
Microorganisms. Vacuum 

233 <507645 /P/Procei* For Modifying The Smoke Flavor 

Ch«rac*.e»i$ticsiOl TobaDCC/pressurued 
Heating With Ammonia 
336 4570549 Filter Cigarette 

460002? Cigarette And Method Of Making It 
4531293 Fitter Cigarette 


355 

351 

355 

206-251 

263 

267 

414-766 

4934381 

544-357 

406 

546-281 

549-375 

560-60 

562-577 


4625737 Foamed. Extruded.; Tobacco-Containing i 

Smoking Article And Method Of Making The 
Same 

4532131 Foamed. Extruded. Coherent MuUislrand 
Smoking Articles 

4565016 Expanded Web Of Sheet Material And Method 
OI Making Same 

4574821 Expanded Wrapper And Stroking Articles 
Including Same 

458SOS 1 Folding Carton And Blank Therefor. For 
Cigarettes 

4570790 Folding Carton And Blank Therefor. For 
Cigarettes 

<565505' Cigarette Pack 

4592698 Process For Removing Covering Material 
From Tobacco Bales 

4562507 Apparatus For Manufacturing An Expanded! 
Web Of Sheet Materia! And iA Composite 
Expanded Web 

<620004 /C.P/Pdyheterocyclie Compounds/Pyrazme 
And-Or Pyridine DerivatNes. Smoking 
Fiivorants 

4566513 /C/1 -Ryrszinyt-UPropanone Derivatives Useful 
As Flavor-ants Ih Smoking Compositions 

4590278 /C/Niccifine Arwloos/potinine. Insecticides 

4576455 /C/Smoking Compositions Containing A 

Bicarbonate Ester Fla vora.nl-Re lease Additive/ 
Dtoxane 

4607118 /C/Ravor-ReleasB Be la-Hydroxy-Ester 

Compositioos/Pyrolyisis Products For Flavor 
And Aroma 

4612391 /P/Preparation Of Qxycartooxylk: Adds 


REYNOLDS, R J TOBACCO CO 

53-377 4612752 Carton Flap Folding Assembly For Cigarette 
Cartons 

131-77 4555024 Segmented Cigarette 

327 4597396 Farmer s Bale Delaminator 

4628948 System. Apparatus. And Method For Preparing, 
A Quantity Of Tobacco For Primary Processing 
336 4576187 Variable A* Dilution Cigarette Filler 

359 4595259 Smoking Material And Method For Its 
Preparation 

211-153 46D3782 Adjustable Shelf Asserr.b'y 
236-41 4527569 Moisture Ehminator For Air Washer 

356-433 <589775 Apparatus And Methoo For Accumulating And 

Measuring Sidestream Smoke Produced By A 
Smoking Material 



ROTHMANS OF PALL MALL' CANADA LTD CA 
13 M 09 <627447 Tobacco Winnow,ng Method And Apparatus 
200 <567903 Formation Of Tobacco Material Biend 
312 4566470 Tobacco Leaf Processing 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkm0000 
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CHEMICAL 

analytical 

synthesis 

ALKALOIDS 

TOBACCO 1 2 

them;. 

SMOKE 
chem. 

cdor/taste 

FIRE 
SAFETY 

P5YOLOGXCAL 
RESPONSES 

BIOLOGICAL 
ACTIVITY 

BIO-TECH 
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processing; 
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Source: "Comp Database," Charity McDonald ,(600/700 systems 

do sys:database comp.) 
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PATENTS ASSIGNED TO MAJOR CIGARETTE PRODUCERS 


LEGEND: tobacco patents (class 131)/total patents issued 


COMPANY 

1985 

1984 

1983 

1982 

1981 

1980 

B&W 

20/28 

10/12 

6/7 

12/16 

7/9 

4/6 

RJR 

8/20 

2/6 

2/4 

1/5 

2/8 

0/2 

PM 

26/35 

14/21 

14/19 

18/33 

19/25 

7/21 


( 


OTHER COMPANIES LISTED UNDER CLASS 131- TOBACCO PATENTS INCLUDED: 
HAUNI, MOLINS GD AND IFF IN ADDITION TO THOSE LISTED ABOVE' 
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PHILIP MORRIS, INC. ' S 

NORTH AMERICAN TOBACCO COMPANY COMPETITORS 
AND THEIR SUBSIDIARIES 


AMERICAN BRANDS INC. (formerly American Tobacco Cd. ) 


Subsidiary 


Product/Service 


ABCO 1 Inc.. 

Acme Visible Records, Inc. - 
Achushnet Co. — 


Beam (James B.) Distilling - 


*Buckingham Corp. - 

Case (W.R.) & Sons Cutlery 


solid waste incineration 

storage and retrieval systems 

TITLEIST golf balls, other golf products 
and equipment, 

PINNACLE products, 

FOOT 1 -JOY, Inc. -• golf shoes, gloves 
street shoes and footwear for other sports 

JIM BEAM bourbon whiskey 
BEAM'S CHOICE, bourbon whiskey 
NATIONAL DISTILLERS AND CHEMICAL, CO'. 

importers of CUTTY SARK scotch 


Franklin Life Insurance - 


individual insurance policies -■ life, 
home, auto, etc. 


Gallaher - a tobacco unit - B&H SPECIAL FILTER 

SILK CUT 
OLD HOLBORN 


Golden Belt Manufacturing Co. - foil laminating operation 


Jergens (Andrew) 


Marvel Lighting! Co. 
Master Lock Go. 


JERGE&S soaps and lotions', 

GEE, YOUR HAIR SMELLS TERRIFIC shampoo 
and conditioner, 

BARBIE toiletries for children, 

NATURE SCENTS soap, 

WOODBURY soap 

incandescent and fluorescent lamps 


National Distillers and Chemical Corp. 


MCM Products Inc. - 


cutlery, electrical and incandescent 
lights, office and auto repair products 


Pinkerton's Inc. 


security service 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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Southland Life Insurance Co., - group and individual insurance policies - 

life, health and disability 

Sunshine Biscuits - cookies and crackers - 

CHEEZITS, 

HI HO, 

KRISPY, 

HIDROX 

Swingline - staplers, fastening! tools, chemical 

adhesives, specialty items for the 
automotive industry and industrial 
fastening devices 

Wo.!son Jones Co. - business books 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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BROWN & WILLIAMSON INDUSTRIES (formerly Brown & Williamson Tobacco Corp.) 


Subsidiary 


Product/Service 


Aleutian King Crab - 
*Gimbels - 
*Kohl Corp. - 


Saks-Fifth Avenue - 
Sea Pass - 
*Vita Foods - 


largest processor of Alaskan crab meat 
department stores 

a supermarket.,-, drugstore,, bakery, 
department store/ liquor and thrift 
store chain in Wisconsin and Illinois 


department stores 
frozen seafood plant 

packer and Importer of gourmet foods 
including caviar, sardines,, kosher foods, 
maraschino cherries. 



Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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IMASCO LTD', (formerly Imperial Tobacco 

Subsidiary 
Burger Chef 

Fast Food Merchandiser's Inc. 
Hardees 

Imperial Tobacco Products - 

Koffiler Stores - 
People's Drug Stores 
*?rogresso - 
Shopper's Drug Mart - 


Co. of Canada) 

Product/Service 


cigarettes and cigars - 

DuMAUIER 

PLAYERS 

drugstores and drycleaning outlets 

PROGRESSO frozen and canned foods 
Canadian based drugstore chain 1 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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*LIGGETT GROUP, INC. {formerly a, division of Gtand Metropolitan Ltd.) 


Subsidiary 
Allen' Products - 


*Austin-Nichols - 


*Brite Industries, Inc. - 
Carillon Importers;/ Ltdi. - 


Earl Grissmer — 


Eilebrecht Zigaretten - 
Leach Industries, Inc. 
Mercury Mills - 

*National Oats, Inc. - 


Product/Service 


ALPO dog food!, 

biscuit snacks for dogs; - 

LIV-A-SNAPS, 

BEEF-SNAPS, 

CHICK-N-SNAPS 


Importer, bottler, rectifier and 
distributer of alcholie beverages; - 
WILD TURKEY bourbon' whiskey, 

GRANT'S Scotch whiskey, 

METAXA Greek brandy, 

CAMPARI Italian apertif, and others; 

watchbands 

import GRAND MARNIER, 

BOMBAY gin, 

BOMBAY vermouth and' 

a variety of wines, brandies and cordials 

BLUE LUSTRE household! cleaning products - 
carpet shampoo> furniture: polish, 
upholstery cleaner, vacuum cleaner bags, 
glass cleaner 

W. German cigarettes and cigars 

wholesale liquor distributor 

prepackaged room-sized rugs sold in major 
retail stores 

packaged cereals - 
CREAM OF OATS, 

INSTANT CREAM OF OATS, 

3 MINUTE CEREALS , 

3 MINUTE POPCORN, 

CORNCO animal foods 


Paddington Corp. - exclusive importer of J&B scotch' whiskey 

Pepsi-CoHa Bottling Co. Inc. 

Western Dairy Products - importer and producer of dairy products; 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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LORILLARD CORPORATION (formerly Lorillard Co.): now a division of Loew's 
Theatres,Inc. 


Subsidiary Product/Service 

Golden Nuggett Candy Co. - LOOK candy bars, 

BIG HUNK candy bars 

(distributed primarily west of Mississippi) 

*Reed Candy Co. - REED hard candy 

*Schenley Industries, Inc. - ANCIENT AGE, 

I.W. HARPER, 

SCHENLEY RESERVE, 

DEWAR r S WHITE LABEL scotch 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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RJR NABISCO (formerly R.J. Reynolds Industries Inc.) 


Subsidiary 
Archer Inc. - 

Artistic Manufacturing Corp. 
*Bear Creek Corp. - 

Del Monte Corp. - 


P roduct/Service 

aluminum foil and packaging 

ribbons, bows, gift wrap and foil 

mail-order sales of fruit, gourmet food 
and garden plants through HARRY & DAVID 
and JACKSON & PERKIN' S -catalogs 

DEL MONTE fruits, juices, and vegetables, 
*GANADA DRY ginger ale, club soda and 
mixers, 

MORTON'S frozen foods, 

BRER RABBIT molasses, 

MY-T-FINE pudding,, 

COLLEGE INN broth, 

DAVIS baking powder, 

VERMONT MAID syrup, 

PATIO Mexican food, 

ORTEGA foods, 

CHUN KING Oriental foods 


Filler Products, Inc. - 


*Filmco, Inc. - 


snack foodb - KORNi KURLS 

vinyl packaging films used to wrap meats 
and produce in grocery stores 


Fresher Cooker, Inc. - fast food restaurant chain located in 

(renamed Cooker Concepts Inc.) Florida featuring non-fried light menus 


*Heublein - 


*Kentucky Fried Chicken 
Nabisco Brands, Inc. - 


A-l steak sauce, 

ALMADEN VINEYARDS 
GREY POUPON mustard, 
alcoho'lic beverages including: 
SMIRNOFF'S vodka, 

JOSE CUERVO tequila, 

INGLENOOK wines, 

NAPPA VALLEY wineries, 

DON Q rum, 

BLACK VELVET CANADIAN whiskey, 
POPOV vodka, 

RELSKA vodkas, 

LANCERS wines, 

HARVEYS BRISTOL CREAM sherry, 
HEUBLEIN cocktails, 

VALBON French table wines 


OREO cookies. 
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NILLA WAFERS, 

HONEY MAID graham crackers,, 

PREMIUM saltines, 

PLANTERS nuts, 

ALMOST HOME cookies, 

CHIP'S AHOY! cookies, 

NUTTER BUTTER peanut butter cookies 
SHREDDED WHEAT cereal, 
many other cookies, crackers, and 
cereals 

HOME HEARTH bread mixes. 

Pacific Hawaiian Products Co. - HAWAIIAN PUNCH beverages 

Skolniks Bagel and Bakery Restaurants 

*Sunkist Soft Drinks, Inc. - SUNKIST beverages 




c 



Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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U. S. TOBACCO CO. 


Subsidiary 


Prodhct/service 


Bon-Vin, Inc. - 
Circus Foods, Inc. - 
Lummis & Co. — 

Mastereraft Pipes - 

National Pencil Co. 
National Tobacco Co. Ltd. 
Ste. Michelle Vintners - 


Ttickersharpe Pen Co. - 
W.H. Snyder and Sons, Inc. 


distributor; of expensive wines 

CIRCUS canned nut products and candy bars 

canned and! packaged nuts, peanut butter 

imported pipes and specialty smoking 
articles 


STE. MICHELLE premium' brand wines, 
generic brand wines, grape and berry 
wines, dessert wines - port and sherry, 
POMMERELLE wines, 

GRANADA wines, 

HADASSIM koshered wines 
HERZYL koshered wines 

writing instruments and desk sets 

HOUSE OF WINDSOR cigars, 

MARK IV cigars, 

BAHAI cigars 
and other brands 


* See attached page for corporate transactions 
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CORPORATE TRANSACTIONS 


Buckingham Corp. was soldi to BEATRICE FOODS 
Gimbels was sold to ALLIED STORES CORP. 

Kohl Corp. was sold to GREAT ATLANTIC & PACIFIC TEA CO. r INC . 
Vita Foods was sold to DEAN FOODS INC. 

Progresso was sold to OGDEN CORP. 

Liggett Group/ Inc. was sold to LE BOW INDUSTRIES INC. 
Austin^Niehols was sold to PERNOD RICARD OF PARIS 
Brite Industries, Inc. was sold to GARS TAN INC. 

National Oats, Inc. was soldi to CURT ICE-BURNS INC. 

Reed Candy Co. was sold to LAURA SECORD CO. 

Schenley Industries, Inc. was sold to RAP ID-AMERICAN CORP. 

Bear Creek Corp. was soldi to SHAKLEE CORP. 

Canada Dry was sold to CADBURY SCHWEPPES P.L.C. 

Filmco, Inc. was sold to ENVIRODYNE INDUSTRIES INC. 

Heublin was sold to GRAND METROPOLITAN P.L.C. 

Kentucky Friedi Chicken was sold to PEPSICO INC. 

Sunkist Soft Drinks, Inc. was sold to CADBURY SCHWEPPES P.L.C. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 




APPENDIX C 


Analysis of Current Societal and 
Governmental Influences on the Cigarette 
Industry of Importance to R&D 
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.Social-Political Context of Cigarette Shies and: Use in the U.S'.- 
1987 


The major resource for our input to you on the challenges facing our 
industry was Mr. Jack Nelson, New York Office of P.M., who provided us with 
much of the information on which the following sections are based!. 

. At this point in time there appear to be five major issue areas facing 
the cigarette industry. These areas, listed below, will each be discussed 
in following sections. 

1. Social acceptability and the increased restrictions, which 
are accompanying decreased! acceptability 

2. Product liability ' 

3. Cigarette taxation 

4. Advertising and promotion issues 

5. Self-extinguishing cigarette 


1. Social Acceptability 


Almost all cigarette useage occurs in a social context, so that the 
degree of acceptability of smoking to others becomes the major Issue from 
which pressures on the individual smoker ultimately originate. A product 
used in a social context can become unacceptable if it violates social mores 
or if it entails ai level of risk untolerable to others. 


There is convincing evidence that the public perception of risk in 
general has heightened, due perhaps to major changes in the structure of 
society - weakened religion, health crazes, ageing population.,, etc. 
whatever the root causes, smoking is now perceived as a health risk to non 
smokers. The following Roper data undoubtedly underestimates the state of 
affairs in 1987, but shows the trend. 


Segregate Smokers/Non-Smokers in 
Segregate Smokers/Non-Smokers in 
Ambient Smoke Probably Hazardous 
Smokers frequently uncomfortable 


Eating Places 
Work Places 
to Non-Smokers 


1978 

1982 

1984 

73% 

84% 

90%. 

61% 

65% 

68%. 

5.8% 

65% 

68%. 

13% 

14% 

18%: 


Source: https://\ ndustrydocuments.ucsf.edu/docs/nhkmOOOO 
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When this is coupled with, the fact that smokers are a non militant, 
shrinking minority, it is easy to discern why zeallots and politicians ,-cani 
use them for "target practice" with little concern. ' 

From the social acceptability issue, which, is founded largely on' the y 
purported harm of EXS to the non-smoker, have proceeded the restriction 
measures. The following summary table indicates that these legislative 
measures are meeting with increasing success. 


Smoking Restriction Bills 

1980 

1981 

1982 

1983 

1984 

11985 

1986 

Debated 

158 

155 

165 

207 

228 

374 

387 

Enacted 

32 

45 

44 

67 

66 . 

80 

149 


These laws are focused on the state and local level - workplace or 
restaurants in general. The full page TI table attached at the end of this 
memo shows the diverse effects of such laws on a state by state basis. In 
addition to this, -50% of employers surveyed had or were considering 
workplace smoking restrictions. It is of concern that large numerical! 
advances in workplace/restaurant bans are being made in nationwide 
"trendsetter" states such as California. 

Since the current decrease in social acceptability, and all the 
negatives it entails, is based on the powerful ETS weapon, we have also 
enclosed a one page summary on this subject as a second attachment to this 
memo. It is apparent that the effects of ETS on others is now the most ( 
powerful anti-smoking weapon being employed against the industry. 

2. Product Liability 

Almost half of the 130 pending product liability suits involve PM and 
thus this issue is of substantial interest to us. Apparently most of the 
suits fall in one or more of three categories of legal arguments. 

A. Product dangers and failure to warn of the dangers. 

B. Undermining the required warning - by various forms of promotion 
and by challenging health data. 

C. , Causality of illness; and addiction to the product such that 

stopping became impossible. 

In the unlikely (but possible) event of plantiffs winning some of these 
cases, a deluge of suits: would be spurred on by "hungry" lawyers. It Is 
possible that at some point In' time a significant portion of the retail 
sales price of cigarettes would be required to fund these suits and related 
damage awards,; I.e. , a significant price increase would be necessary. 

The only encouraging trend here is the general public revolt against 
large damage awards and the movement to reform state laws on liability. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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3. Cigarette Taxation 

This is a complicated but critical issue. Cigarettes are not only, J 
taxed at the federal level but at the state and possibly local .level. To 
the extent that governmental bodies: tend to regard this tax as a “cash^ow'V 
there is a degree of reluctance to destroy the industry. Also, many realize: 
this is a very regressve tax, which tends to restrain some legislators 
(except the zealots);. The problem with tax increases is that it does 
decrease consumption,, just as desired by the social engineers posing these 
increases want to see. 

It is a fact of life that the State and Federal Excise taxes move in 
only one direction - up. The average state tax rate table below suggests 
that a large federal increase is more of a problem than the generally 
smaller increases enacted at the state and local level in the last few 
years. The federal budget deficit, and the lack of vigorous opposition from 
the White House, makes a federal excise tax increase a real possibility in 
the near future. 


State 

Average Tax Rate 


Current 

18.25 


June 30, 1986 

17.32 


June 30, 1985 

15.77 

■4 

June 30, 1984 

15.44 


June 30, 1983 

14:. 54 



A separate but related 1 issue is the pressure from some quarters to 
replace the current excise tax with an Ad Valorem tax - an incremental 
percentage of the sale price. This is a; serious issue for one competitive 
reason - it would tend to increase, the price advantage of the generic versus 
full margin markets. Hawaii, is the only state at present with such a tax. 


4. Advertising and Promotion 

The cigarette industry accepted a total, ban on television and radio 
advertising in 1972. Opponents of cigarette use have convinced themselves: 
(andi some others) that a total ban on advertising would undermine the 
industry. It is by no means certain that the Supreme Court would not uphold 1 
such a law., desspite the commercial speech interpretation of the First 
Amendment. 

The anti.-smoking effort rests on a number of assertions;, such as: 

a) Cigarettes are more heavily advertised than any other product. 

b) This heavy advertising induces non-smokers, especially young 
people, to smoke. 

c) Taxpayers subsidize tobacco ads. 

d) Ads are deceptive since they lower awareness of health risks. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 


2022213599 



-4 


Each: of: these arguments can be rebutted by facts, but it is of some concern 
that there is a moderate level, of support for such bans. A total ban* would 
be particularly damaging since it would channel competitive forces into, J 
areas: such as low price andl couldl possibly destabilize current market 
shares. Such proposals at the state and local level are making very little*, 
progress. 

Another aspect of cigarette promotion is state and local sampling laws.’ 
Since 1966, 14 states have considered sampling ban bills , but none has 
banned sampling to adults. There have been some local level actions; to ban 
sampling, even to consenting adults:. The number of these restrictions: at 
present, in comparison to other industry challenges, does not present a 
major issue. 


5. "Self-Extinguishing" Cigarette Legislation 

Cigarettes continue to be associated! with a large number of: fires, many 
of which cause loss of life and property. It is not known if the technology 
exists to make cigarettes self extinguish, but this dbes not prevent a 
number of states from at least considering legislating such a product into 
existence. The federal feasibility study, mandated by Cbngress in 1984, has; 
slowed down activity at the state level ini the last three years. 

On October 30, 1987, the study groups final report is due. Depending 
on this report there could be actions at either the federal level or worse, 
numerous differing state level regulations. 

If legislation is passed it would probably be necessary to modify 
several aspects of current cigarette construction. This could! have a 
negative impact on per unit costs. Of more concern, it would be hard! to: 
maintain the subjective acceptability of our major brands if design changes 
were legislated into these products. This is particularly unfortunate since 
there is really little reason to expect any increase in fire safety .without 
some nationwide effort to treat fabrics with, fire retardant chemicals;. 


Summary 

The increased success of anti-smoking forces at undermining the social 
acceptability of smoking is a real and present: challenge for our industry. 
Rebuttal is crucial but reversal of the flow of events depicted here is 
unlikely. This gloomy picture of 1987 and! beyond! must be interpreted in 
terms of opportunity as well as challenge. The very importance of the above 
issues suggest that products which cam successfully address some or all of 
these needs can still be very successful,. A threat to the industry can be 
an opportunity for the company which cam find consumer acceptable answers to 
the types; of challenges discussed in this memo. 
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Environmental Tobacco Smoke (1/23/87) 


Status 

Environmental Tobacco Smoke (ETS) (aka passive smoking, ambient smoke,; sidestream 
smoke, and involuntary smoking) has been a legal issue since 1975 when eight states 
enacted restrictions on smoking in public places other than elevators;.* ThBse early 
smoking restrictions were motivated primarily by the annoyance rather than^any 
scientific evidence of health effects. However, the anti-smokers and media 
attention given to the purported effects; of ETS on health have persuaded' forty 
states, over 600 localities, and hundreds of businesses to restrict smoking in the 
workplace and other public places. The federal government is considering banning 
smoking on commercial flights, among military personnel, and in government 
buildings. The 1986 Surgeon General’s Report assertedl that ETS "can cause" lung 
cancer in non-smokers. 


Summary Arguments 

The first Surgeon General’ s Report on Smoking andi Health in 1964: addressed (ETS) , 
but admitted that more research was needed. The 1979 Surgeon General Report stated 
that "healthy nonsmokers exposed to cigarette smoke have little or no physiological 
response to smoke." This report also called for more research. Between 1983 and 
1984, 65 internationally known physicians: and scientists met three times to address 
the health effects of passive smoking and concluded, collectively andi 
independently, that no conclusion can. be made about whether (ETS) ha is any ^health 
effect on nonsmokers. 

In 1986 reports of the National Research Council and the Surgeon General clearly 
rejected 1 any significant connection between non-smoker ETS exposure andi 
cardiovascular disease, chronic obstructive lung disease or acute respiratory 
disease (asthma):. The Surgeon General’s report did assert that ETS exposure "can 
cause lung cancer" in non-smokers. However,, that conclusion was largely political 
in character. Of the 1.3 studies reviewed by the report, only 3: showed! any 
statistically significant relation between ETS exposure and lung cancer in 
non-smokers. These studies are tainted by ml sc1as ;sifica tion of former smokers as 
non-smokers which accounts for all the supposed ETS related lung cancer. Moreover, 
in a private communication to a public health official in January 1986, the Surgeon 
Generali admitted that the "currently available data do not support a conclusion 
that exposure to environmental tobacco smoke represents a health hazard." 

Finally, none of the 3 studies examined ETS exposure effects out si die 1 the home, 
indeed,, if ETS were treated as any other environmental pollutant, the EPA would 
impose no restriction on exposure because its health effects are negligible. 


Impact 


The ETS issue has: become the principal force behind the anti-smoking: movement’s 
effort to proscribe smoking and ostracize smokers. Despite its; no tv-effect, on 
non-smokers, ETS is; the most powerful weapon the zealots have in: their crusade. 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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STATE 

SMOKING RESTRICTION LAWS 
January 1987 



The Tobacco Institute 
State Activities Division 
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APPENDIX D 

Initial List of Potential Needed Technology at R&D 



Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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GOAL 

NEEDED TECHNOLOGY 

WHERE 

Menthol Products 

MeatHo1 Storage Release 
Consumer Mapping 

Other Cooling Compounds 
Other Flavor 

In-House/Contract 

In -House/Consu1tants 
In-House/Vendors 

ART 

Dense Gas Thermodynamics 
Corrosion 

Chemical Engineering 

Biotechno1ogy 

In-House/Consultants 
Contract 

In-House 

In-House/Contract/ 

Consultants 

Low Activity 

Bio-Chem. 

Testing 

Chem. Kinetics 

Bio-Tech 

Dense Gas Thermodynamics 
Selective Chemical 

“Filtration” 

Combustion/Pyrolysis 

In-House 

Contract 

In-House 

In-House/Contract 

In-House/Consultants 

In-House 

In-House/Consultants 

Reduced Density 

Adhesives / Adhesion 

Math Simulation 

Mech. Engineering 

Combustion/Pyrolysis 

Aerosol Physics 

In-House/Contract 
In-House/Consultant 
In-House 

In-House/Consultants 
In-House/Contract 

Low Ignition' 

Heat/Mass Transfer 

Math Simulation 

Flavor Dev. 

Combust!on/Pyrolysis; 

In-House 

In-House 

In-House 

In-Hbuse/Consultants 

Cigarette Alternative 

Flavor Dev. 

Aerosol Generation 

Aerosol Chemistry * 

Aerosol Taste 

Consumer Mapping 

Biological 1 Activity 

Health Aspects 

In-House 

In-House 

In-House/Contract 

In-House 

In-House/Consu1tants 
In-House/Contract 
Consultants 

Sidestream 

Aeroso.l Physics 

Aerosol Nuc. 

In-House/Contract 
Cont ract/In-House 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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Wrapper Design 
GOmbustion/Pyrolysis 


In-House/Vendors 
In-House/Consultants 


High Speed Inspection 


Optical Processing 
Sensor Technology 
Mech./Elec. Engineering 
Computer Technology 
Remot e Sensing 


In-House/Cont ract 

In-House/Consultants 

In-House 

In-House 

In-House/Contiract 
Consultantis 


Closed Loop Control 


Weight Reduction 


High Speed Processing 
Electrical Engineering 
Remote Sensing 


Mechanical Engr. 
Adhesives / Adhesion 
Math'. Simulation 
Biotechnology 
Reprocessed' Tobacco 


In-House/Consultants 
In-House 

In-House/Contract 
Consultants 


In-House 

In-House/Contract 
In-House/Consultant 


Tailored! Taste 


Consumer Mapping 
Flavor Chem. 

Organic Chem. 

Structure/Flavor Mechanisms 
Dense Gas Thermodynamics 
Local Tobaccos 
Selective Filtration 
Subjective Mapping 
Selective Chemical 
"Filtration" 

Chemisorption 
Combustion/Pyrolysis 
Aerosol Physics 


In-House/COnsultant s 

In-House 

In'-HOuse 

In-House/Contiracts, 

In-House/Consul t ant.s 

Consultants 

In-House 

In-House 

In-House 
Consultants 
In-House/Consultants 
In-House/Contract 


Low X Product 


Selective Filtration 
Selective Chemical 
"Filtration" 

Dense Gas Thermodynamics 
Catalysis 

Separation Science 
SCE 


Consultanti/Contract/ 
In-House 

In-House/Consuit ants 
In-House/Contracts 
In-House 

Consultants/In-House 


Designed High 
Speed Products 


Adhesives / Adhesion In-House/Contracts 

Paper Physical Properties Consultants/In-House 

Properties & Filter In-House/Consultants 


Operations Support 


As Needed 


Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 
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State-of-tine Art 
Awareness 


Plant Biochemistry 
Protein Engineering 
Enzyme Chemistry 
Computer Science 
Molecular Properties ys 
Biological Response 
Analytical Techniques 


In-H ou se/Contract 
Contract 

In-Hous e/Con tract 
In -H o:u se / Consultant s 
In-House/Consultants 
Contracts 
In-House/Contract 


( 




Source: https://www.industrydocuments.ucsf.edu/docs/nhkmOOOO 




